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SOCIAL MEDIA AT WORK
Companies are figuring out
their policies for employees.
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■ Businesses vary on
their employee guidelines
for Facebook and other sites.

BY CARLIE KOLLATH
Business Journal

Companies have a love-hate
relationship with technology
when it comes in the form of
social media.
They love sites like Face-
book andTwitter for getting
information out to their cus-
tomers, but they don’t like the
distraction they pose for their
employees.
Across the country, compa-
nies are figuring out how to
deal with social media in the
office. Some have blocked ac-
cess to the sites on work com-
puters, but that doesn’t stop
employees who have Internet
access on their mobile de-
vices.
“We understand social net-
working is a part of our em-
ployees’ daily lives,” said
Rodger Brown, vice president
of human resources at Tupelo-
based NorthMississippi
Health Services. “But it’s al-
most like people are addicted
to being on there all the time.
It kind of takes over their daily
lives and it cuts down on work
time.”
People spend about six
hours each week engaged in
social media, according to a
Toolbox.com study. It’s a 35
percent increase from the pre-
vious survey, and the Society
for Human ResourceManage-
ment is cautioning its mem-
bers to address social media
usage now.
Many companies, including
NMHS, are turning to social
media policies to specifically

spell out what is allowed. Yet,
the Toolbox.com global survey
found that more than half of
businesses worldwide have no
social media policy or are un-
sure if they do.
NMHS published its social
media policy in July 2007 and
frequently updates it. Brown
said the system’s 6,300 em-
ployees have the policy and
are held accountable for their
actions online.
Sites such as Facebook,
Twitter, MySpace,Wikipedia
and various blogs – anything
not related to work – are
blocked on NMHS computers.
Brown said employees are al-
lowed to access the sites via
their mobile devices during
their breaks andmeal times.

Regulated industries
But when they do log on,
the employees have guide-
lines.
“Being in health care, we do
not allow them to put any-
thing up about a patient,” he
said. “We view that as violat-
ing the patient’s confidentiali-
ty. ... It’s easy for a nurse to say,
‘I had a difficult patient last
night.’”
Social media updates like
that are not allowed, Brown
said. Plus, NHMS considers
divulging patient information,
whether online or in person,
as a legitimate reason for fir-
ing an employee.
NHMS also asks that em-
ployees don’t involve the or-
ganization in their personal

sites, and they are discouraged
from posting negative views of
their employer.
Brown said people have vio-
lated the social media policy
and employees have been
fired for their infractions.
Renasant Bank is in a simi-
lar situation to NMHS. Social
media sites are blocked on
work computers, but employ-
ees have access on their mo-
bile devices.
Employees aren’t allowed to
access the sites during work
hours, said John Oxford, Re-
nasant’s director of external
affairs. The bank has made ex-
ceptions for people in market-
ing and public relations who
need to be able to use the sites
during the day for work pur-
poses.
Oxford said Renasant is
strict about prohibiting social
media usage during the day
because it wants to keep client
information confidential and
wants its employees to be pro-
ductive.
“If people are logged on to

Facebook all day, they proba-
bly aren’t getting a lot of work
done,” he said. “We encourage
people to engage in relation-
ships through social media
but we work in an industry
that’s heavily regulated so you
have to find a balance.”

Consider the content
Thebank released its social
media policy in 2009 to help
keep employees out of social
media trouble in their free time.

“Please keep inmind that
our overall goal is simple: to
participate online in a respect-
ful, relevant way that protects
our reputation and, of course,
follows the letter and spirit of
the law,” Renasant’s social
media policy says.
The policy has 10 guidelines
for employees. It calls for em-
ployees to be transparent on-
line, posting comments under
their real names and stating

Social media raises questions in the workplace
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Social media factoids
■ Employees are spending, on average, more than 4.5 hours a day on e-
mail and social media combined.
■ 39 percent of survey respondents said their use of social media at work
is more for personal than work reasons vs. nearly 33 percent who use it
more for work than personal reasons.
■ A smaller percentage (21.4 percent) said their social media use is com-
pletely for personal reasons, while 6.8 percent use it only for work.
■ E-mail usage during work outweighs social media 3-to-1. Twitter has lit-
tle traction except among Generation Y.
■ Social media use is on the rise – 58.5 percent check Facebook regular-
ly, and nearly 50 percent check LinkedIn regularly. About 23 percent check
Twitter, and 22 percent read blogs.
■ Generation Y spends an average of 1.8 hours per day on social media;
Generation X, 1.2 hours; Baby Boomers, 1 hour; and Traditionalists (older
Americans), 0.59 hours.
■ Employees at companies with fewer than 1,000 workers seem to have
adopted social media more than those at large companies.

– Society for Human Resource Management
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S
owhat do we want to be when
we grow up?
The question is lobbed at us
early, almost from the time we

take our first breath. And some of us,
near the midpoint of our lives, still are
trying to figure out the answer.
Hoping for a multimillion-dollar
winning lottery ticket or hitting the
jackpot at a casino is not the ideal ca-
reer-planningmethod.
Most of us need jobs to pay for food,
clothing and shelter, not to mention
cars, phones and big-screen TVs.
But what are those jobs that we’re
looking to land, the jobs we hope will
be around in 10, 15, 20 years when our
kids are ready to hit the jobmarket?
As we’ve seen and experienced dur-
ing the past three years, few jobs are
recession-proof.
Whatever we want to become, and
whatever our children want to be-
come, largely depends on the educa-
tion we receive – and the education we
pursue.
“Education,” said 19th-century en-
trepreneur and philanthropist George
Peabody, “is a debt due from present
to future generations.”
In Northeast Mississippi, we have

put a great em-
phasis on educa-
tional attainment
for our students.
While the message
hasn’t fallen on

deaf ears, it’s clear we still have a long
way to go.
No need to go over the grim statis-
tics – we still have toomany not finish-
ing high school, toomany not going to
college, toomany not finishing college.
If we fail to educate our children,
then we fail them. But it’s not a one-
way street. Responsibility lies not only
with our education system, but with us,
as parents and guardians.We have to
provide that spark, that motivation to
get them to school, and to convince
them that education is important – and
that life-long learning is important.

We’re blessed to have a strongman-
ufacturing presence in our region, but
it hasn’t been immune to economic cy-
cles. The furniture industry knows this
better than any other.
The good news is that some furni-
ture companies are rebounding and
adding jobs. But thousands of furni-
ture-related jobs still have been shed
in the past decade.
Manufacturing will continue to be a
pillar of the economy with Toyota and
its suppliers coming online.
But even the furniture industry and
the automotive industry won’t provide
all the jobs the people of our region
need. Neither will the service industry.
Pursuing high-tech companies is
important because they provide high-
paying jobs. Think of the work being
done at General Atomics in Tupelo,

SemiSouth Laboratories in Starkville,
FNC Inc. in Oxford, to name a few.
These are companies – the last two
homegrown – that we want to attract.
But we needmore of them, and the
only way to attract more is to provide
themwith a well-educated work force.
Nicholas Murray Butler, an educator
and former Columbia University presi-
dent, who died in 1947, said, “America
is the best half-educated country in
the world.”
Unfortunately, that’s still the case
more than a half-century later.
A college education guarantees nei-
ther a job nor success, but it certainly
is an advantage. Getting a high school
diploma also is far more advantageous
than not having one.
We have to get out of the cycle of
thinking a job will exist always in a par-
ticular company or industry because
our parents or grandparents had jobs.
Education begins early and should
never end. If we want to remain an
economically vibrant region, we have
to stay focused on keeping our people,
young and old, educated and trained.

Contact Dennis Seid at (662) 678-1578
or dennis.seid@journalinc.com.

FEBRUARY 2011 BUSINESS JOURNAL PAGE 3

GET YOUR COMPANY OFF THE BOTTLE
5 reasons to switch to Culligan bottle-free® water coolers.

1Bottle-free
is hassle-free.

You’ll never run out of water, and you
won’t miss reconciling invoices, bottle
deposit returns and other paperwork.

2 It’s more
sanitary.

No bottles mean no germs on bottle
necks, no dust, and fewer places for
bacteria and algae to grow.

3 No more lifting
42-lb. bottles.

Prevent injuries, eliminate spillage,
and free up your storage space.

5You’ll save
money.

Culligan bottle-free water coolers
start at less than $1 per day.

4 It’s better for
the environment.

Bottle-free water coolers reduce
our reliance on oil and keep
plastic out of landfills.

BOTTLE-FREE IS COOLER®

100 South Gloster, Crosstown–Tupelo
662-842-1072www.waterdepotoftupelo.com

Call Today for a
Business Journal Special...

FREE INSTALL!
And ask about the CDF
Chamber Advantage.

Tomorrow’s jobs need well-educated workers

Dennis
SEID

A college education guarantees neither a job nor success, but
it certainly is an advantage. Getting a high school diploma also
is far more advantageous than not having one.

We have to get out of the cycle of thinking a job will exist al-
ways in a particular company or industry because our parents
or grandparents had jobs.
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C
onsider two nations: One has
thousands of miles of ocean-
ic coastline, petroleum, min-
erals (including gold, silver,

and copper), plentiful land for agri-
culture and livestock and abundant
forests. The other has coastline, but
not much else.Which nation is the
more prosperous? Conventional wis-
dom says that the first nation must be
the richer.
To some people, the issue of net
neutrality is equally as obvious.Which
would be better – an Internet that ob-
serves net neutrality or an Internet
that does not? Conventional wisdom
tells us that net neutrality is the better
choice.
According to savetheinternet.com,
“Net neutrality means that Internet
service providers may not discrimi-
nate between different kinds of con-
tent and applications online. It guar-
antees a level playing field for all web-
sites and Internet technologies... .with
Net Neutrality, the network’s only job
is to move data – not to choose which
data to privilege with higher quality
service.”
But net neutrality is an idea that is
doomed to fail, and here are some of

the reasons:
■ Some appli-

cations are more
important than others. Take for exam-
ple the growing field of telemedicine,
which permits a doctor at one loca-
tion (e.g. the Mayo Clinic) to consult
and even participate-through the ma-
nipulation of robotic arms-in an op-
eration that is taking place some-
where else (e.g. a small-town hospi-
tal). I argue that a telemedicine con-
ference deserves priority over a
teenager who is playing an online
game.

■ Some applications require more
resources than others. Some people

would say that Voice over IP, or VoIP,
which permits people to make tele-
phone calls over the Internet, is one
of the best things to ever happen to
the Internet. But VoIP requires more
bandwidth than what is required for
everyday web-surfing. Of course, VoIP
customers pay for the privilege.

■ Internet service providers must
inspect traffic in order for the Internet
to remain viable. For example, about
nine of 10 emails are spam. By in-
specting traffic, ISP’s can stop spam
messages rather than pass them
along. This reduces the traffic on the
Internet, which benefits the rest of us.
These facts won’t change, even if

net neutrality becomes law. Net neu-
trality or not, the traffic of some users
will have priority over the traffic of
others.What will change is the way
that priority is granted. Current users
of the Internet pay extra for better or
additional service, similar to the way
that first-class airline passengers pay
more than those who fly coach.
Under net neutrality, the lobbyists will
come out in full force. Priority will be
granted politically.Whatever chance
the little guy has now, he’ll have even
less in that environment.
The irony is that proponents of net
neutrality, if they have their way, will
see the Internet become the very
thing they are trying to get rid of.
Net neutrality sounds good because
it sounds fair to everybody. Conven-
tional wisdom says that net neutrality
is the best policy. But conventional
wisdom can be wrong. After all, does
anybody believe that Mexico is more
prosperous than Japan?

Ted Holt is president of BINaRE, a Tupelo-based or-
ganization of professionals interested in the appli-
cation of technology to the workplace. BINaRE wel-
comes new members. For more information, visit
www.binare.org.
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GOT A
TAX

REFUND?

Spend your refund wisely on a
new computer for the family.

1139 W. Main • Tupelo • www.computeruniverse.us
FINANCING AVAILABLE / LOCALLY OWNED & OPERATED

We Revolve Around You

662-844-6991

LIFETIME LABOR & TECH SUPPORT FOR ANY NEW SYSTEM - PLUS, LOCAL INSTORE WARRANTY

Despite rhetoric, net will never be neutral

Ted
HOLT

TECHTALK

According to savetheinternet.com, “Net neutrality
means that Internet service providers may not discrimi-
nate between different kinds of content and applications
online. It guarantees a level playing field for all websites
and Internet technologies... .with Net Neutrality, the
network’s only job is to move data – not to choose
which data to privilege with higher quality service.”

BY HANAH CHO
The Baltimore Sun

BALTIMORE – For every powerhouse
like Google, there are dozens of Inter-
net companies that flop. Still, a decade
after the dot-com bubble that burst,
there is no shortage of investors trying
to get a piece of the next online block-
buster.
Lately, much of the hype has cen-
tered on social media.
While many of the big names – Face-
book, LinkedIn and Twitter – may sell
stock publicly through IPOs one day,
they have been raising capital by sell-
ing stakes to institutional investors,
venture capitalists and wealthy in-
vestors. Mom-and-pop investors – and
users of social media – also are angling
for ways to invest in these private com-
panies.
In January, California investment
company NeXt BDC Capital Corp.
started a closed-end mutual fund to
buy shares in fast-growing private tech
startups, which could include Face-
book and other social media. That
would give the public, who can buy
closed-end shares that are traded like
stocks, a chance to get in on the action.
And some mutual funds are report-
ing stakes in social media, though
those investments are often only a frac-

tion of a fund’s portfolio. Baltimore’s T.
Rowe Price Group was one of several
companies reportedly in talks to buy
stakes in online deal site Groupon. T.
Rowe Price is not commenting, but
after avoiding the tech fads during the
Internet bubble, the company has dab-
bled in the social media space through
several of its funds.
But while early investing can mean
the potential payoff is greater, so are
the risks.
“The question for investors is: When
you look at some of the private compa-
nies out there, are they the next Google
or not?” said Jordan Rohan, an Internet
analyst at Stifel Nicolaus. “There’s no
easy answer to that.”
With little public information about
the financial performance of social
media, it’s difficult to put a value on
these private companies and many
other tech startups, analysts said. And
questions remain about whether the
hot startups can turn a profit and sus-
tain it.
“One of the major issues – this goes
back to the dot-comcrisis and the bub-
ble effect – is everything is based on an
estimation,” said Roger Staiger, an ad-
junct professor of finance at Johns

Investors drawn to exploding social media

Turn to INVESTORS on Page 7 D
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Serving Northeast Mississippi for 27 Years
367 NORTH GLOSTER STREET, TUPELO, MISSISSIPPI

Jim Bain, RPh
Cathy Hudson, RPh

Diabetic Shoes & Tennis Shoes
• Assignment Accepted on

Medicare, Medicaid &
Most Private Insurances

• Inhalation Medication
• Drive-In Window
• Delivery Available
• Most Insurance Cards Accepted

• Glucose Meters & Test Strips:
Freestyle Freedom

Freestyle Flash
Freestyle Lite
One Touch Ultra
Companion

Embrace
Ascensia Breeze2
Ascensia Contour

Nataly Wigginton, PharmD
Compounding Pharmacist

COMPOUNDING
PHARMACY

• Customized Hormone
Replacement Therapy

• ZRT Saliva Testing
• Veterinary Compounds
• Transdermals,

Creams & Lotions
• Pain Management

MedicationMon. - Fri. 9:00 - 5:00
jbrxcompounding@yahoo.com

662-844-4530
Pharmacy Dept. e-mail
jimbain@usadrug.com
FAX: 662-844-4537

Mon. - Fri. 9:00 - 6:00 • Sat. 9:00 - 1:00

Member of Family

• Assignment Accepted on Medicare,
Medicaid & Most Private Insurances

• Inhalation Medication
• Drive-In Window
• Delivery Available
• Most Insurance Cards Accepted

WE HONOR ALL $4, $8, AND $10 PRESCRIPTION PLANS

Serving Northeast Mississippi for 29 Years
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■ MSU’s Cochran Park opened
in 1989 and has nearly filled its
initial 220-acre site; Ole Miss’
Insight Park is scheduled to open
its first building in early fall.

BY ERROL CASTENS
Business Journal

Questions lead to concepts, con-
cepts lead to plans, plans lead to prod-
ucts, products lead to jobs and profits.
Stanford University began building
on such a realization in 1951, creating
a research park that has played a
major role in the formation of “Silicon
Valley” as the world’s computer-indus-
try capital. North Carolina’s Research
Triangle Park has partnered with three
universities since its 1961 founding
and now claimsmore than 170 high-
tech companies and some 42,000 full-
time resulting jobs.
Such successes fuel the push by
Northeast Mississippi’s two doctorate-
granting universities to create and
grow their own research parks and to
harness the combined assets of acade-
mia and business to bring ideas to the
real-world marketplace.
Mississippi State University created
the Thad Cochran Research, Technolo-
gy and Economic Development Park in
1989 on a 272-acre site on the north
side of the university’s Starkville cam-
pus. In its 21-year life, all but one lot of
the 220-acre Phase I property has been
built out. The latest addition, a multi-
tenant building that serves as the new
research park headquarters, opened
Dec. 1, and a groundbreaking for the
park's ninth building is tentatively
scheduled for March.
“WithMSU being a top 100 research
university in the country, the research
park gives the university a chance to
benefit from business through spon-
sored research,” saidMarcMcGee, di-
rector of the park and theMSU Re-

search andTechnology Corp.
Developing businesses usingMSU-
generated research also provides a
ready pool of high-tech jobs that em-
ploy technology already familiar to the
university’s students.
“Our graduates can stay in the state
and be close to their alma mater,”
McGee said. “Currently we have over
1,500 people who work at our re-
search park.”
Enabling a blending of scholarship
and entrepreneurship givesMSUanoth-
er incentive for star facultymembers.
While someMSU-developed technolo-
gy – grass seed, for instance – is licensed
at fee to other companies, the ability to
bring their own research tomarket is an
enticement for some academics.
“You do have some faculty who are
more aggressive in wanting to develop
their research in themarketplace,”
McGee said.
One example of such success is
Cochran Research Park tenant Semi-
South, whose semiconductor products
are used in solar and wind inverters,
high-efficiency power supplies and
other applications within the “green
energy” sector. Another is Camgian,
which applies microelectronic tech-
nology to medical andmilitary pur-
poses, among others.
Other tenants at Cochran Research
Park include theTennesseeValley Au-
thority’s customer service center;MSU
centers on advanced vehicle systems,
social science research, clean energy
and high-performance computing; and

several other high-tech companies.
The research park and other univer-
sity resources also are attractions for
companies that eventually outgrow
on-campus facilities.
“We’ve been involved in the recruit-
ment of American Eurocopter, Stark
Aviation and Aurora Flight Sciences,”
McGee said. “All three of those at one
time were located in our Raspet Flight
Research Center.”

Ole Miss: Getting on board
At theUniversity ofMississippi, the ef-
fort to establish a research park ismuch
younger. After nearly a decade of plan-
ning and securing funding, OleMiss
broke ground in June on the first build-
ing of its Insight Park research campus.
Slated to open no later than early
October, the high-tech, energy-effi-
cient structure is being built just north
of state Highway 6 and west of Colise-
umDrive. It will include a 12,000-
square-foot business incubator.
The co-location of business on the
university campus is advantageous to
both sides.
“It would help grow the university’s
research but would also provide busi-
ness opportunities to the tenants,” said
Executive Director Sydney Spain, a
Booneville native who previously
helped develop and lead a research
park at Auburn University. “We will
have all the services any business in-
cubator would have, but we can also
offer advice, oversight of their business

plan, mentors and direction.”
Through a joint effort with Harvard
Law School, the University of Missis-
sippi’s School of Law can provide
transactional legal services to some
low-capital entrepreneurs and non-
profit organizations. The Office of
TechnologyManagement can help
handle licensing of university-owned
intellectual property, and both the
Small Business Development Center
and students in the School of Business’
MBA programwill add to the services.
“We anticipate also having assis-
tance from other university colleges
and schools – the School of Engineer-
ing, the Center for Manufacturing Ex-
cellence and the physics department,
for instance,” Spain said. “Typically
people in research have need of re-
sources that our faculty can provide.”
Several prospective tenants fromMis-
sissippi and other states have already
identified themselves, Spain said.
“Wealsohave somegoodprospects
internal to theuniversity,” he said.“We
have someotherswhowant to see the
spacebefore theymake a commitment.”
As soon as the first building begins
to pay for itself, Insight Park’s master
plan calls for building a bridge across
Highway 6 to reach a 550-acre tract on
the other side. A second building could
be on the north side if necessary, but
that is not the preferred direction.
“If we receive the funds, our next
step will be to the south parcel,” Spain
said. “We’ll put up a bridge and a
building at the same time.”
OleMiss ChancellorDan Jones
summedup the university’s vision for In-
sight Park at its groundbreaking last year.
“We are trying tomove ideas into
practical application,” he said. “We’re
trying tomake theworld a better place.”

Contact Daily Journal Oxford Bureau
reporter Errol Castens at (662) 281-1069
or errol.castens@journalinc.com.
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University research parks envisioned as economic engines

COURTESY

MSU’s latest research park building opened in December.
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their relationship to Renasant if they
post about the bank or its competitors.
It reiterates that employees protect
Renasant’s confidential information
and its customers.
“What you publish is widely accessi-
ble and will be around for a long time,
so consider the content carefully,” the
policy warns. “Google has a longmem-
ory.”
BancorpSouth also has a social
media policy that encourages proper
social etiquette.

BancorpSouth, according to corpo-
rate communicationsVP ChuckMcIn-
tosh, expects employees to act profes-
sionally and ethically at all times when
dealing with social media.
TheMall at Barnes Crossing finds it-
self in a different situation from the

banking and health care worlds.
Themall office – the developing and
leasing side, not any of the individual
stores – maintains an active Facebook
page for the public.
“We do it a bunch because we’re a
special events, big public venue,” said
Jeff Snyder, the mall’s general manager.
Plus, the mall headquarters has a rel-
atively small number of employees.
“I’m around the employees,” Snyder
said. “I’m friends (on Facebook) with
all of them.We haven’t had any prob-
lems.”
Themall doesn’t have an official so-
cial media policy, but Snyder said he
discusses social media practices at
staff meetings.
“We want them to have conduct of a
professional shopping center person,”
he said. “We don’t want one of the em-
ployees going and badmouthing one of
our retailers or restaurants.”
But if the employees do post some-
thing negative, it better not be during
work hours, he added.
“From an employer standpoint, it’s
easier to say this was posted at home
on a personal account, not during
work hours,” he said.
The concern, Snyder said, is that the
public may view the comment as
being representative of the mall and
not of the individual.
But Snyder doesn’t have a problem
with his employees accessing social
media for a “reasonable amount” dur-
ing the work day, as long as it doesn’t
interfere with their job responsibilities.
“If they are on two or three times a
day, that’s OK,” he said. “If they are on
all day, that’s a problem.”
He also relies on themall’s employee
handbook, which has policies about
confidentiality and behavior.
He compared the distraction of so-
cial media to other productivity dis-
tractions, such as smoking breaks or
hanging out in the break room.
“Any of those taken to the extreme
can be a problem,” he said.

Contact Carlie Kollath at (662) 678-1598
or carlie.kollath@journalinc.com.

Hopkins University’s Carey School of
Business. “It’s not really based on real
cash projection.”

Consider swift changes
Investors also need to consider the
fluidity of social media – where tech-
nology, trends and consumer interest
can swiftly change, analysts said.
Just a few years ago, MySpace was
the dominant social networking web-
site, and it was snatched up by News
Corp. for $580 million in 2005. But
Facebook has now taken over, and
MySpace announced plans last week
to lay off nearly half of its work force.
“Sustaining a social network allure
is difficult to achieve,” said Rohan of
Stifel. “So far, Facebook and a handful
of others have done so. The allure of
MySpace has faded.”
But unlike the buying frenzy during
the 1990s dot-com boom, which
pumped up the stocks of many com-
panies, today’s investors are putting
up the cash for a more select group of
private startups, said Harry Weller, a
general partner of venture capital firm
NEA, an early investor in Groupon.
“People aremore focused on invest-
ing in the winners because of the les-

sons learned during the Internet bub-
ble,” said Weller, who sits on
Groupon’s board.
Indeed, venture capitalists and
other big investors are pouring hun-
dreds of millions of dollars into recog-
nizable names.
Goldman Sachs, which bought a
stake in Facebook for $450 million a
fewweeks ago, has offered wealthy in-
ternational clients an opportunity to
buy shares of the social networking
site now valued at $50 billion.
Groupon raised $950 million during
its most recent private fund-raising.
Groupon is pushing ahead with plans
for a public offering that could value
the company at $15 billion, according
to published reports late last week.
Some of today’s hot social media
startups will eventually sell stock to
the rest of the investing public, but
right now they haven’t needed to be-
cause they have been able to raise
capital privately, saidWeller of NEA.
For average investors, it makes
sense towait for an initial public offer-
ing, he said.
Weller recalls the IPOs of the dot-
com era: “What happened was the in-
stitutional and individual investor
base got so excited about a fundamen-
tal movement, the Internet, that they
took bigger and bigger risks letting
early-stage companies do IPOs. That’s
what created the Internet bubble.”
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SEO Spider Master
Web Solutions for Small Business

662.840.4969
Bob Wadley • 662.840.4969

bob@seospidermaster.com • www.seospidermaster.com

If your business is not
on the

Front Page of

Google,
for all practical purposes,

it doesn’t even exist on the internet.

SEO Spider Master can fix that for you.

Your computer is your lifeline.
Let us help you protect it...

with

• Group Policies • Computer Security
• Network Security • Content Filtering

From 1 workstation to many,
we can protect you!

104 W. Franklin St. – Tupelo

662-553-4800
dking@dktechconsulting.com
www.dktechconsulting.com

© JPC - ‘11

Social media
Continued from Page 2

“Please keep in
mind that our over-
all goal is simple:
to participate on-
line in a respectful,
relevant way that
protects our repu-
tation and, of
course, follows the
letter and spirit of
the law.”

Renasant Bank’s social media policy

Investors
Continued from Page 4
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■ Renasant Bank recently announced these pro-
motions:
• Lucius Brock to commercial relationship offi-

cer. He joined Renasant in October as a commer-
cial relationship manager. Be-
fore joining Renasant, he was
a commercial lender with an
Oxford bank and a bank ex-
aminer with the Mississippi
Department of Banking.
He received a bachelor’s

degree in business from Mis-
sissippi State University and a
master’s degree from the Uni-
versity of Mississippi.
• Mary Haley Crisp to

credit department manager
and vice president. She has
been a credit analyst in the
credit department since
2002.
Crisp attended Western

Kentucky University, graduat-
ing with a Bachelor of Science
in accounting, and she is a
certified public accountant li-
censed in Alabama and Ken-
tucky.
• John Michael Green to

senior credit analyst. He has
been a credit analyst with Re-
nasant since 2006. Before
joining Renasant, he was an
environmental dngineer in De-
catur, Ala.
Green attended Mississippi

State University, graduating
with a Bachelor of Science
degree.
• Wesley Moore to assis-

tant vice president in Hernan-
do and DeSoto County.
He has been with Renasant

since 1988 and was most re-
cently a branch manager.
Moore attended the Univer-

sity of Mississippi, graduating
with a bachelor’s degree in
business administration. He
also attended the American
Institute of Banking.
• Jeff Welford to assistant

vice president of operations.
He joined Renasant in 1997
and was named deposit opera-

tions manager in 2001. Before joining Renasant, he
was an accountant for J.E. Vance & Co. in Tupelo.
Welford attended the University of Mississippi,

graduating with a bachelor’s degree in accountan-
cy. He has earned the designation of Certified IRA
Services Professional with the Institute of Certified
Bankers.

■ The Mississippi Department of Transportation
recently recognized its District 1 employees for their
length of service and dedication to the agency.
The Lee County employees recognized by MDOT

include:

• Five years: Danny Franks, Patsy Kemp,
Bradley Richey and Jeff Wages
• 10 years: Eddie Harris
• 15 years: Rodney Lindsey
• 25 years: Bonnie Pounds
The Union County employees include:
• 15 years: Danny Cox, Keith Dunlap and Bren-

da Pannell
• 20 years: Robert Swords.

■ Bessy Roberts, project ad-
ministrator for The McCarty
Co.–Design Group, was recent-
ly elected to serve a two-year
term on the state board of the
Mississippi chapter of the U.S.
Green Building Council.
She also is vice-chair for

the North Mississippi branch
of USGBC.

■ Donnie Kisner has joined Community Bank as
a financial planning consult-
ant with the Community In-
vestment Professionals, the
investment firm for Communi-
ty Bank.
He has more than 30 years

of investment management
and insurance planning expe-
rience. Before joining CIP, he
worked with Merrill Lynch.

■ Mack Spencer has been named managing edi-
tor of The Daily Review in Morgan City, La.
He joined the Review staff in April 2010 as sen-

ior reporter and copy editor.
Spencer twice was managing editor of The Moni-

tor-Herald in Calhoun City. He also was education
reporter for the Northeast Mississippi Daily Journal
and a general assignment reporter and area editor
for The Commercial Dispatch in Columbus.
Spencer is a native of Calhoun City, where he

attended the public schools and of Mississippi
University for Women, from which he graduated in
1997.

■ Carman Jones has been promoted to branch
manager of BancorpSouth’s
Presley Heights location in Tu-
pelo.
She has been a teller, a

customer service representa-
tive and CSR coordinator in
her 12 years of banking expe-
rience.
A native of Tupelo, Jones

has an associate’s degree in
liberal arts from Itawamba

Community College.

■ Cooper Tire & Rubber Co. recently recognized
its January service award winners at its Tupelo fa-
cility.
• 25 years – Jeff Kellum, Rickey Houston, Pete

Betts, Dwight Tesseneer, Fred Bowen and Gladys Burt.
• 20 years – David Richey, Timothy Birming-

ham, George Roberson, Bob Pressley, James

Worthey,Walter Witt, Joey Pongetti, Fred Mims and
David Griffin.
• 10 years – Jeffrey Hill.
• 1 year – Michael Johnson, Johnathan Betts,

Lillie Jones,William Galloway, Rebecca Boyett,
Michael Wigington, Eric Richardson, Shawn Mabry
and Larry Alonzo.

■ Michael Lindsey, senior vice president of retail
banking for BancorpSouth, is
among a nationwide group of
11 senior bank executives se-
lected to provide guidance to
Bank Systems & Technology, a
leading financial services
media brand.
Lindsey also is a member

of Bank Systems & Technolo-
gy’s newly-formed reader advi-
sory board.

Lindsey has more than 21 years experience in
the financial services industry, having spent his en-
tire career with BancorpSouth.
He has a Bachelor of Business Administration in

finance from the University of Mississippi and a
Master of Business Administration from the Univer-
sity of Memphis. He also is a graduate of the
American Bankers Association’s Stonier Graduate
School of Banking.

■ Kevin Tate of Tupelo has been named vice
president of media productions for Haas Outdoor

Holdings, the parent company
of several outdoor brands, in-
cluding Mossy Oak Brand
Camo.
He has been with Mossy

Oak since 2000, having
joined the company as pub-
lic relations manager. He was
screenwriter and video editor
for the television department
until being named creative

director in 2004. For the past six years, he has
supervised the post production team while also
editing a television series.

■ Deana Campbell, office
manager at Med Serve, was
chosen as the December em-
ployee of the month and the
2010 employee of the year for
North Mississippi Medical
Clinics.
Campbell has worked for

North Mississippi Medical
Clinics since 1994. She is a
graduate of Lafayette High

School in Oxford and she attended Itawamba
Community College’s Tupelo campus.
The employee of the month honor recognizes

employees with exemplary job performance and
customer service skills, as well as community in-
volvement.
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No IPTC Head-
er found

No Original Caption

Chamber Connection
A CDF

A publication of Journal Publishing and the CDF Chamber Division – February 2011

T
he fifth annual Business
to Business Connection
(“B2B”) trade show and
Taste of Tupelo event will

be held Thursday and Friday,
February 17 and 18, at the Ban-
corpSouth Arena in Tupelo. This
year the door prizes are absolute-
ly outstanding!

“The Business to Business
Connection is the perfect op-
portunity for businesses of all
sizes to connect with other
businesses in the area,” said
Tommy Green, vice president of
the chamber of commerce for
the Community Development
Foundation. “We especially en-
courage buyers and purchasing
agents to attend this event so
that they may see the wide
array of products and services
that are available right here in
Tupelo/Lee County.”

The “B2B” is a regional busi-
ness-to-business and business-
to-consumer trade show. It will
offer businesses and industries

an opportunity to provide prod-
uct demonstrations, compli-
mentary samples, and first-hand
information about their goods
and services. This networking
event for businesses of all sizes
is a must-attend experience for
everyone in the business com-
munity.

The Taste of Tupelo, an invita-
tion-only business-after-hours
event for CDF members and in-
vited guests, officially opens the
“B2B.” The event features South-
ern cuisine from CDF member
restaurants and caterers. Guests
enjoy sampling delicacies while
visiting the booths of businesses
participating in the “B2B.” The
Taste of Tupelo historically
draws a crowd of several thou-
sand and is the premier business
networking event for the area.

For more information on the
2011 Business to Business Con-
nection and Taste of Tupelo,
please contact the CDF office at
(662) 842-4521.

Friday, Feb. 18
Schedule of events
■ 9 a.m. – Doors open
■ 10 a.m. – John Lindsey semi-
nar: “Seven Steps to Reach 212
degrees”
■ 11:30 a.m. – $6 lunch from:
• Atlanta Bread Co., Bar-b-que

by Jim, Chick-fil-A at Thompson
Square, Olive Garden, The Bak-
ery, Old Venice Pizza Company
and Nautical Whimsey Italian
Bistro & Wine Bar
■ 2 p.m. – Deborah Tierce sem-
inar: “Generation Gaps in the
Workplace”
■ 4 p.m. – Doors close

B2B Connection

The place to be February 17-18

Admission is free.

REGISTER FOR DOOR PRIZES ALL DAY

Apple
16 GB
Wi-Fi iPad
& 2 - $100
gas cards
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Dear Friends,
This is my first letter for the Chamber Con-
nection. I am excited to be the new vice presi-
dent of the Chamber of Commerce at CDF. It
is an honor to be chosen as Barbara Smith’s
successor. Barbara is now overseeing our new
membership tier structure that you will be
learning about as the year progresses. I am
enjoying working with the outstanding CDF
staff and getting to know our 1400members.
If I can be of service to you, please do not
hesitate to give me a call.
Since starting my new job on January 3, I
have hit the ground running. The Northeast
Mississippi Economic Forecast Conference
held on January 27 was a huge success with
over 600 people attending. Thank you to our
sponsors for recruiting such outstanding
speakers. This month we are excited to host
the “Business to Business Connection” trade
show. Mark your calendars for this event to be
held on Friday, February 18, from 9:00 a.m. to
4:00 p.m. at the BancorpSouth Arena. Ex-
hibitors will showcase their goods and servic-
es. Be sure to register for an iPad and gas
cards to be given away. Two exciting free sem-
inars are scheduled during this event. On Fri-
day morning at 10:00, John Lindsey will pres-

ent, “The Seven Steps to Reach
212 Degrees.” That afternoon
at 2:00, Deborah Tierce will
present “Generation Gaps in
theWorkplace.”We look for-
ward to seeing you there. Also,
mark your calendars to attend
the CDF Annual Meeting
scheduled for May 5. As you
can tell, 2011 is going to be an

exciting year.
Over the past month, many people have
askedme what the Chamber does. The an-
swer is: “By working to increase jobs, enhance
workforce training, expand and retain area
development, and build community leader-
ship, we are working to ensure the economic
strength of our community, which directly af-
fects the success of your own business.”
I look forward to working with you.
Sincerely,

Chamber focus
307apple.com
Ms. Angie Skinner
108 Windy Hills Ln.
Leicester, NC 28748
(828) 515-0378

Apartments

Mr. Tommy Green
P.O. Box A

Tupelo, MS 38802
(662) 842-4521

Individuals

Magnolia Business
Systems

Mr. Ron Rivers
106 Gardner Blvd.
Columbus, MS 39702
(662) 244-8894
Office Supplies
& Equipment

Mitchell Signs
Mr. Tim Hogan
3200 Hwy 45 N

Meridian, MS 39301
(601) 482-7471

Signs

Modern Woodmen
of America
Mr. Jim Brown

398 E Main St., Ste. 204
Tupelo, MS 38804
(662) 678-6935

Financial

Tek 1 Studio, PLLC
Mr. Chris Root
P.O. Box 1066

Tupelo, MS 38802
(662) 322-0426

Architects

New CDF MEMBERS

Ms. Richelle Anderson................................................Lighthouse Web Dezines
Ms. Veleka Ball ..........................................................CB&S Bank
Ms. Beverly Bedford ..................................................Honda of Tupelo
Ms. Cindy Black ........................................................Prudential 1st Real Estate
Mr. Richard Carleton..................................................Mall at Barnes Crossing
Ms. Shavonne Collier ................................................Renasant Bank
Ms. Molly Crews ........................................................Express Employment Professionals
Ms. Sheila Davis ........................................................PPI, Inc.
Mr. Chris deLambert ..................................................Century 21 Sue Gardner Realty
Ms. Danielle Del Grande............................................Comfort Suites
Ms. Shanelle Gardner ................................................BancorpSouth
Mr. Randy Harris ........................................................M&F Bank
Mr. Toby Hedges ......................................................Shelter Insurance
Ms.Waurene Heflin....................................................Crye-Leike Realtors
Mr. Karen Hester........................................................Community Bank
Ms. Dianne Loden......................................................Trustmark Bank
Mr. Tim Long ............................................................Cellular South
Ms. Bea Luckett ........................................................ TRI, Inc. Realtors
Mr. Ben Martin ..........................................................RE/Max Associates Realtors
Ms. Megan McCarty ..................................................Gibens Creative Group
Mr. Marcus McCoy ....................................................Prudential 1st Real Estate
Mr. Brad McCully ......................................................Sportsman Lawn & Landscape
Ms. Haley McLemore ................................................Alliance Collection Service
Mr. Bill McNutt ..........................................................WLM Insurance, LLC
Mr. Scott Medlock ....................................................The McCarty Company
Mr. Paul Mize ............................................................BancorpSouth
Ms. Carolyn Moss ......................................................Comfort Inn
Mr. Joe Nobles ..........................................................Tupelo Radio Broadcasting
Ms. Chandra Pannell ................................................Get It There Auto Transportation
Ms. Kara Penny..........................................................Tupelo Convention & Visitors Bureau
Mr. Les Perry ..............................................................North Mississippi Medical Center
Ms. Katie Pickens McMillan ......................................Key Staff Source
Ms. Amy Richey..........................................................Amedisys Hospice
Mr. Chris Richburg ....................................................Lamar Advertising
Mr. Greg Thames ......................................................Trustmark Bank
Ms. Dana Thompson..................................................Gentiva Hospice
Ms. Susan Webb ........................................................Room to Room

Board of Directors for 2010-2011
CDF is governed by a 57-member Board of Directors. The Executive Committee is composed
of the CDF Officers and eleven additional members of the Board. CDF’s goals and objectives
are accomplished through the efforts of members appointed to committees operating under
one of CDF’s three divisions: Chamber Division, Economic Development Division, and Planning
and Property Management Division.

2010-2011 Executive Committee
Sue Gardner
Shane Hooper
Octavius Ivy
Pat Jodon
GlennMcCullough

GuyMitchell
Aubrey Patterson
Jane Spain
Buddy Stubbs
MitchWaycaster

R.V. Adams
Mike Armour
Bernard Bean
Ronnie Bell
Charles Bouldin
David Brevard
Gary Carnathan
Mike Clayborne
V.M. Cleveland
Scott Cochran
David Cole
Norma Cother
Tom Foy
L.E. “Bo” Gibens

Gunner Goad
Chauncey Godwin
Lisa Hawkins
David Henson
Reed Hillen
Frank Hodges
Jerry Maxcy
RobinMcGraw
JoeMcKinney
Paul “Buzzy” Mize
Mary Pace
Jim Pate
Mimi Pettit
Greg Pirkle

Fred Pitts
Harry Rayburn
Jack Reed
Scott Reed
Rob Rice
Eddie Richey
Cathy Robertson
Tom Robinson
Mike Scott
Randy Shaver
Barry Smith
Jeff Snyder
David Steele
MaryWerner

Billy Crews, Chairman
David Irwin, First Vice Chairman
David Copenhaver, SecondVice Chairman
David Rumbarger, President/Secretary
Chris Rogers, Past Chairman

2010-2011 Board of Directors

Community Development Foundation’s
2010-2011 Ambassador’s Club

GREEN

Vice President of the
Chamber of Commerce
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Mike Randle and John Glascock field questions from the audience after the Economic Forecast Conference Janu-
ary 27 at the BancorpSouth Conference Center.

A first for Tupelo is the
“Don’t Be Cruel BBQDuel.”
Yes, the Link Centre is hosting
a BBQ festival/competition
April 1 and 2, and theMem-
phis Barbeque Network sanc-
tions the barbeque-cooking
contest. Fifty professional
teams and an unlimited num-
ber of amateur/backyard
teams will be eligible to win
more than $16,000 in cash
prizes and trophies.
The Link Centre board
members have been working
almost a year to plan, prepare,
and work closely with Kyle
and Sandra Aylor, a couple af-
filiated with the Oxford festi-
val. Boardmember Bev
Crossen stated, “We are
thrilled to offer this barbecue
competition to Tupelo. This
event will be a great asset to
our community. It will bring
lots of folks to Tupelo and will
offer all of us an opportunity
to come out as a family and
enjoy all the festivities. There
will be something for every-
one – a rare treat for all of us!”
The Link Centre is a non-
profit organization that fosters
creative partnerships in the
arts and social services for the
benefit of the community, and
this event will be their annual
“signature” fundraiser. The va-
riety of groups housed at the

Link Centre range fromGirl
Scouts Heart of the South to
Tupelo Symphony Orchestra
to culinary arts classes. So, to
add amajor event such as this
BBQ competition is “brave
and exciting” according to
Melanie Deas, Link Centre’s
executive director, because it
is such a huge undertaking.
The BBQ festival undertak-
ing has not only been a lot of
work but also a lot of fun. Re-
cently, the Link Centre hosted
a BBQ judging class for 35
people from throughout the
South. After being certified,
these students can judge any
Memphis BBQNetwork com-
petition.
The professional teamswill
compete in individual cate-
gories, and an overall champi-
onwill be selected based upon
the highest overall score. Ama-
teur/backyard teamswill com-
pete, and an overall Backyard
Championwill be selected.
There’s more! If the BBQ is
not enough, the two-day
event will also provide live
music, art/craft vendors, and
a children’s activity area. So
make plans now to spend the
first weekend in April at the
Link Centre. For more infor-
mation, go to
tupelobbqduel.com or call
662.690.4011.

Link Centre’s
BBQ Festival

JOE JOE’S COFFEE & TEA

To celebrate the new location of Joe Joe’s Coffee & Tea, a ribbon cutting was held. Pictured on the front row are:
Tommy Green, CDF; Geoff Carter, Hyperion Technology Group; Jeri Carter with Bremen Carter; Joe Moffatt, Joe Joe’s
Coffee & Tea; Councilman Markel Whittington; Hollie Moffatt with Natalie Moffatt, Joe Joe’s Coffee & Tea; and Emily
Addison, CDF. Pictured on the back row with CDF Ambassadors are: Jennie Lee; Chuck Moffatt, Select Connect;
Laura Moffatt, Select Connect; and Mark Stevens, Anytime Fitness. Joe Joe’s Coffee & Tea is located at 1960 McCul-
lough Blvd. in Tupelo and can be reached at (662) 823-5637.

ECONOMIC FORECAST CONFERENCE
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Ever since they were on PTA
committees,Warehouse 605 own-
ers Nena Lowe and Christy Jones
have been friends when each had
a son in the 5th grade. (Their sons
are still great friends as seniors in
college.) Both have a history of
workingmutually: Nena was co-
owner of Funky Finds, Christy was
one of the original owners of the
WeatherVane in Oxford. “We
found out we could sell together,”
said Christy. So the two ladies de-
cided to go into business and in
order to keep it as simple as possi-
ble – it had to be “family-friendly.”
They vowed that the business
would not interfere with children’s
activities or family vacations.
In July 2005, they bought the
vacant building at 605 Daybrite,
painted it, named it “Warehouse
605,” and opened all in the same
week. It so happens that a com-
pany in Dallas was going out of
business, and these two bought
nine 18-wheeler loads of furniture
and accessories.
Their merchandise comes from
all over the world, including three
containers on their way from
India and two from China. After

spending ten days in India, a
shipment of rugs is coming with
“Warehouse 605” labels on them.
Nena and Christy attendmar-
kets in NewYork, Atlanta, Dallas,
and High Point. The wide array of
furnishings include upholstered
furniture, case goods, wooden
furniture, Indian antiques, paint-
ings, draperies, rugs, and a huge
assortment of items for your
home (inside and out).With 6300
square feet,Warehouse 605 pro-
vides a variety of furniture and
accessorizing ideas, and the ware-
house space has additional

marked down items.
Their hours of business are not
your typical Monday through Fri-
day gig. Warehouse 605 is open
only three days a month, and they
like it that way. They try to make
those three days like an open
house, fresh every time, from one
month to the next. As both stat-
ed, “When it quits being fun –
we’re done.”
A clothing line was added last
year, but they have since decided
to get out of the clothing business
and donated all of their inventory
to the Gardner Simmons Home
for Girls. Donating is big with
them.When they have sold all
they want of a product – the rest is
donated to local charities such as
Salvation Army or Sanctuary Hos-
pice. To help out the local artists, a
large quantity of frames was given
to school art departments.
Warehouse 605 will be open
this month February 9, 10, and 11.
Drop by and see Nena and
Christy with others that come
from all over. “We try to make it
fun for all our customers,” said
Nena. You are guaranteed to enjoy
your time there.
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Fun, family-friendly, and furniture – all at Warehouse 605

Warehouse 605 owners Nena Lowe and Christy Jones.
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January 2011
marks the second
year that the Lee
County Justice
Court-Adult Drug
Court has been
serving the Lee
County commu-
nity. There are
currently 2,559
Drug Courts in
the United States and its terri-
tory. Mississippi currently has
38 drug courts operating
throughout the State serving
over 2,800 participants. The
Lee County Drug Court is the
second Drug Court of its kind
(Justice Court-Drug Court) in
the state of Mississippi and
the first Drug Court to be im-
plemented in Lee County.
Since the implementation
of the Lee County Drug
Court, there have been 38 in-
dividuals who have enrolled
in the Drug Court and 7 par-

ticipants have al-
ready successful-
ly completed
and graduated
from the pro-
gram. Last year,
the Lee County
Drug Court’s
participants
completed over
100 hours of

community service. During
2010, the Lee County Drug
Court also implemented an
adult mentorship program
and implemented the use of
electronic monitoring de-
vices. There were also two
drug free babies born to two
of the drug court participants
last year. Chief Tony Carlton
and the City of Tupelo’s Police
Department also donated a
vehicle to the Drug Court.
The Lee County Drug Court
was recently chosen by the
National Drug Court Institute

to attend Drug Court Mentor-
ship Training and visit a Men-
tor Court Site at Billings Adult
Drug Court in Billings, Mon-
tana.
The Lee County Justice
Court-Drug Court is a collabo-
rative effort, and the court’s
main goal is tomake a positive
difference in the lives of indi-
viduals and their families, as
well as the community, by ad-
dressing the root of the prob-
lem that keeps the offender
engaged in the criminal justice
system, which is the offender's
drug and alcohol addiction or
abuse.
Judge RickeyThompson is
the presiding Judge for the Lee
County Justice Court – Drug
Court, and ShirleyMoon is
the drug court director. For
additional information about
the Drug Court, youmay con-
tact the Drug Court director at
(662) 407-2409.

The State of Mississippi, Lee Coun-
ty Board of Supervisors, the City of
Tupelo, and Cooper Tire & Rubber
Company announced January 12 a $9
million capital expansion to the Tu-
pelo/Lee County plant. This project
will also create 35 new jobs.
Cooper Tire & Rubber Company
has been in business more than 25
years and continues to be a strong
fixture in the community. Currently,
the industrial plant measures over
two million square feet and employs
more than 1,300 people. This is the
second expansion for the Cooper Tire
facility in two years and will enhance
their capacity to produce more tires.
Cooper Tire & Rubber Company is
a global company with affiliates, sub-
sidiaries and joint-ventures that spe-
cialize in the design, manufacture,
marketing, and sales of passenger car
and light truck tires and has sub-

sidiaries that specialize in medium
truck, motorcycle, and racing tires.
Joe McKinney, president of the Lee
County Board of Supervisors, stated,
“Two years ago, our theme of main-
taining Cooper Tire and Rubber

Company here was ‘Cooper Proud,’
and we were committed to keeping
them in Lee County. This expansion
reinforces Cooper’s dedication to
stay.”
Jack Reed Jr., Mayor of Tupelo, said,

“Cooper Tire’s expansion is another
example of the great partnerships we
have in this area. Their continued in-
vestment in the community is a tes-
tament to the excellence of our peo-
ple.”

Lee County Justice Court Drug
Court reaches two-year milestone

Cooper Tire & Rubber Company announces expansion

SEO SPIDER MASTER

A ribbon cutting was recently held at the Renasant Center for IDEAs for
SEO Spider Master. Pictured at the event are: Emily Addison, CDF; Council-
man Jonny Davis; Bob Wadley, SEO Spider Master; Dr. Frank Wiebe, Small
Business Development Center; and members of the CDF Ambassador’s Club.
For more information about SEO Spider Master, call (662) 840-4969 or visit
www.seospidermaster.com.

Poet Glenis Redmond will instruct a class
Feb. 8 at CDF from 5 to 7 p.m.

The TYPs are invited to the Taste of Tupelo
at the BancorpSouth Arena Feb. 17.

PLEASE JOIN US FOR TWO TYP EVENTS IN FEBRUARY

RSVP is required for both events.
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The January 7 First Friday fea-
tured Mr. Phil Hardwick, Stennis In-
stitute of Government, Mississippi
State University. The event was
sponsored by Northeast Mississip-
pi Board of Realtors. Standing with
Mr. Hardwick is David Rumbarger,
President/CEO of Community De-
velopment Foundation.

SOUTHERN HOME SOLUTIONS

To celebrate the grand opening of Southern Home Solutions, a ribbon cutting was held. Pictured on the front row are: Chad Grayson, First Bap-
tist Church; Jean Watson; Alan Brown, Methodist Senior Services; Marilyn May; Amy Kirby, Southern Home Solutions; Emily Addison, CDF; Chaz
Kirby, Southern Home Solutions; Courtney Hall, Southern Home Solutions; Jason Maynard, Southern Home Solutions; Jay Ramsey, Southern
Home Solutions; Josh Tollison, Southern Home Solutions; Dave Cofer, Southern Home Solutions; and Steve Bates, Southern Home Solutions. Pic-
tured on the back row with CDF Ambassadors are: Lee Alred, First Baptist Church; Charles Watson, Weatherall Printing Company; Jenny Jones, Girl
Scouts Heart of the South; Tanja Traylor, Southern Home Solutions; Wanda Reaves, CPA; Bob DeTorres, Paramount Uniform Rental; Ricky Young,
First Baptist Church; Hugh Holcomb; Elna Clark; Elmer Clark; and Carl Crumpton, Picture Perfect Painters. Southern Home Solutions is located at
157 Fenco Lane in Tupelo and can be reached at (662) 844-5556.

JIM INGRAM COMMUNITY LEADERSHIP INSTITUTE
The January session of
the Jim Ingram Com-
munity Leadership In-
stitute was held Janu-
ary 13-14 at Whisper-
ing Woods in Olive
Branch, MS. Dr. Vaughn
Grisham presented “Tu-
pelo/Lee County: A
Legacy of Leadership.”

JANUARY FIRST FRIDAY

A national study by The Schapiro
Group, an Atlanta-based market
research firm, revealed a number
of important findings about how
consumers and business owners
perceive the local chamber of
commerce and the businesses that
are their members.

PPoossiittiivvee ppeerrcceeppttiioonn iinn--
ccrreeaasseess aammoonngg ccoonn--
ssuummeerrss aanndd bbuussiinneessss
oowwnneerrss wwhheenn aa bbuussii--
nneessss iiss iiddeennttiiffiieedd aass aa
mmeemmbbeerr ooff tthhee llooccaall
cchhaammbbeerr ooff ccoommmmeerrccee..

63%
Percentage of consumers who are more
likely to buy goods and services in the future
from a company that they believe is a
member of the local chamber of commerce.

57%
Percentage of consumers who think posi-
tively about a business that is a chamber
member.

Percentage of consumers who are highly
aware a business is a chamber member
after being told.

51%

82%
The percentage of respondents who be-
lieve the local chamber of commerce helps
create jobs and promotes local economic
development.

the results
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Community Bank is Tupelo’s home of friendly, personalized
service from local staff members who actually own the bank.
It’s the bank that makes decisions about you and your needs
right here at home. And it’s home to experts who have years
of experience to help you meet your financial goals.

1317 NORTH GLOSTER • TUPELO • 662-844-8653

TONY BARBER WRECKER SERVICE JANUARY TYP

A ribbon cutting was held to celebrate the new location of Tony Barber Wrecker Service.
Pictured on the front row are: Emily Addison, CDF; Judge Rickey Thompson; Alderwoman Jessie
Gilmore, City of Verona; Vice Mayor Eddie Tucker, City of Verona; Councilman Markel Whitting-
ton, City of Tupelo; Mayor Bobby Williams, City of Verona; Terri Driskill, Tony Barber Wrecker
Service; Malcomb Driskill with Fayth Driskill, Tony Barber Wrecker Service; and Tommy Green,
CDF. Pictured on the back row with CDF Ambassadors are: Chief Leo Mask, City of Verona;
Nita Westbrook, City of Verona; Billy Booth, Tony Barber Wrecker Service; and Tony Barber. Tony
Barber Wrecker Service is located at 2809 S Gloster St. in Tupelo and can be reached at
(662) 871-5039.

Sixty TYPs enjoyed networking at Olive Garden for their January meeting.

DID YOU KNOW?

Advanced Innovations
AlanWhite

Cooper Tire & Rubber Co.
Lane Furniture Industries

Martinrea Fabco

MTD Products
Okin America
OmegaMotion
T&L Specialties

During 2010, the following nine Lee County
industry expansions created 762 new jobs:
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AdvanceStaff, Inc.
Aero Studio
American Flooring, Inc.
Auto Spa Inc

B & B Concrete Co., Inc.
Barnes & Noble
Belle Ame Salon & Spa
Billie’s Catering, Inc.
andMt. Vernon Place
Bishop's BBQ Grill

ClaytonO’Donnell, PLLC
Comfort Suites
Confortaire, Inc.
Country Flooring
Covenant Storage
Creative Cakes
& Supplies

Dillard Enterprises, Inc.
Dr. Rebecca S.
McDougald

Easy Find Directories

Great American Cookie
GumTreeMortgage,
LLC

Hampton Inn
New Albany
Hilton Garden Inn-
Great American Grill
Honda of Tupelo
Honey Baked Ham
& Café

LaVinoWine & Spirits
LighthouseWeb
Dezines

Link Centre
Loar Service
Company, Inc.

Magnolia Business
Systems
Margarete’s Fine
Chocolates
Martin Dental Clinic, PA
Midnite Pottery

Nails City of Tupelo
New Beginnings
Adoption and
Family Services
NEWMS
NorthMississippi
Orthodontic
Associates, PA
Northwestern
Mutual Financial
Network-Wesley Jones

OldVenice
Pizza Company
One D’Ville Place
Open AirWindows
& Doors

Papa John’s Pizza
Premiere Lady Fitness
Pro Golf of Tupelo
Pro Oil Shop,
Inc./Xpress Lube

ReggieWhite
Sleep Disorder Center
Renasant Bank
Room to Room

Scrubs & Company
SEO Spider Master LLC
Servpro of Tupelo
Snelling Staffing
Southern Home
Solutions, Inc.
Sportsman Lawn
& Landscape
Stone’s Jewelry
& Gifts Inc.

The Bakery

The Cotton Bolt
TRI Inc Realtors
Tupelo Automobile
Museum
Tupelo Christian
Preparatory School
TupeloDiamondBrokers
TupeloDiesel Service, Inc.
TupeloEyeCenterOptical
TupeloManufacturing
Company
Tupelo Smiles

Tupelo Tint/
The Blind Side
U-Save Auto Rental

Vanelli’s

Water Depot of Tupelo,
Your Culligan Dealer
Wheeler Roofing, Inc.
Whitetail RidgeOutdoors
Williams Transfer
& Storage

Are you taking advantage
of ChamberAdvantage?

See below for a list of participating businesses and visit www.cdfms.org/chamberadvantage
to view all of the great discounts available to CDF members.

Look for this sticker in the window of participating CDF member
businesses to receive your special discount. To be a participating

partner of ChamberAdvantage, call the CDF office at (662) 842-4521.
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N
othing motivates
like meaning.
Think about it:
When is the last

time you were really motivat-
ed? You couldn’t wait for day-
light so you could get started.
Wouldn’t it be wonderful to
have employees jumping out
of bed in the mornings to get
to work and start the day?
Sound like a fantasy? Not
likely to happen? Try the fol-
lowing tips for motivating
employees and see what hap-
pens.

1:Share themission/vi-sion.Have you tried
sharing the mission with your
subordinates in such a way
that they catch the enthusi-
asm? Do they see how they fit
in to the big picture? Do they
understand why they are im-
portant to the organization?
It’s called a vision because
employees can see it.When
they can see it, they get excit-
ed.

2:Makework
meaning-
ful.All
people
want to
do mean-
ingful
work. If
they see
how what
they do
everyday
has
meaning

then they are more motivat-
ed. Meaning has to be experi-
enced through the senses.
When employees see the
product in the hands of the
end user having a positive
impact, then meaning moti-
vates.When employees hear
stories of how they or their
product made a difference,
then meaning motivates.
When employees can shake
hands with a customer or
client who is grateful for their
service or product, buy-in

and commitment to the mis-
sion is established.

3:Mission, not moneyfocus.Get their minds off
money and onto mission.
When the focus is money,
there will never be enough.
How do you do that? Two
ways – pay them well and use
positive reinforcement, like
praise and true gratitude for
their hard work. Don’t attach
a dollar sign to every desired
behavior or you’ll kill person-
al gratification. Money can-
not satisfy the human soul.
Helping others is the most
powerful motivator; helping
others satisfies the soul.
Link work to human needs
and the focus becomes help-
ing, not wantingmoremoney.
With an attitude and atmos-
phere of “helping others,”
moremoneywill be the auto-
matic by-product. But first, you
must focus on helping others.

4:Reward “right” behav-iors.When employees

work hard and stay focused
on mission, meaning and
helping others, intrinsic re-
wards manifest themselves.
Intrinsic rewards come from
doing good for others. They
don’t have a dollar sign at-
tached. Praise from the su-
pervisor is always the greatest
reward. Intrinsic rewards plus
praise are powerful motiva-
tors and reward the “right”
behaviors.We are born with
an altruistic nature – to help
our fellow man. Tap this great
human need and watch em-
ployees get energized.

5:Teammembership.Be-longing is a great human
need. To “fit in” and be ac-
cepted and appreciated as a
teammember is the ultimate
motivator. It ensures a
stronger commitment, a
sense of camaraderie and
greater success for all. Only
through great teams can great
things be accomplished.
Try these five tips and

watch your employees begin
to get more involved, become
more committed and have
greater enthusiasm for their
work.

Deborah Tierce is owner of Tierce Motiva-
tional Training in Tupelo and has a free
conference call on the third Thursday of
each month. Contact her at (662) 790-
5331 or deborah@deborahtierce.com.
Readers also can visit deborahtierce.com
for more information.
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Great teams can accomplish great things

Deborah
TIERCE

Support Your
Community

SHOP
LOCAL
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A
llowme to introducemyself
and the series of articles I
will be writing for the North-
east Mississippi Business

Journal. I’m Bill Turner, a business law
attorney in Oxford. I grew up in
Philadelphia, Miss., and graduated
from the University of Mississippi
Business School andMississippi Col-
lege School of Law. I practiced enter-
tainment law in NewYork City for five
years following law school graduation,
and for the past 10 years I’ve practiced
business law in Nashville with a large
Southeastern-based law firm.
I have negotiated and closed a vari-
ety of transactions for both small, fam-
ily-owned businesses and internation-
al corporations involving deals ranging
from the resolution a partnership dis-
pute to multi-billion dollarWall Street
financings. Recently, I moved back to
my native Mississippi to raise my fami-
ly and establish my own business law
practice in Oxford.
Starting this month, I’ll be writing
articles in the Northeast Mississippi
Business Journal, introducing various
business law concepts and principles,
spanning company formation and the
basics of contracts to commercial real
estate investing, franchising and buy-

ing or selling busi-
nesses. None of
the articles are to
be construed as
legal advice but
merely as an intro-
duction to certain
ideas which can
have legal signifi-
cance in business
formation and op-
erations. You
should always seek
the counsel of a
knowledgeable at-

torney when establishing a business or
negotiating, financing, documenting
and closing a business transaction.
So, what is Business Law and why
should you care? Business Law is a
collection of legal disciplines that at-
tempt to limit a business’ exposure to
liability with the intent of increasing
the business’ bottom line. Let’s face it
– we live in a litigious society. Litiga-
tion, although sometimes necessary, is
a costly and oftentimes counterpro-
ductive experience for a business.
The goals of a business law practition-
er are to assist a business or business
owner in (1) properly setting up a busi-
ness and (2) negotiating, financing, doc-

umenting and closing business transac-
tions, both in an efficient and legally
soundmanner that achieves the long-
term goals of the business or business
ownerwhile at the same time reducing
the vagueness and ambiguity that can
lead to dispute and costly litigation.
Properly setting up a business can
reduce the personal liability of the
business owner so that the business
owner’s personal assets (such as their
house and vehicle) are not at risk in
the event the business is sued and a
judgment rendered against it. The
proper negotiation and drafting of
contracts is vital to a successful busi-
ness transaction because they lead to a
clear understanding of the contracting

parties and provide structure for
sometimes complex contingencies.
Improperly drafted or insufficient con-
tracts can cause disagreement be-
tween the contracting parties and put
considerable funds at risk, not to men-
tion the cost of litigation if the dis-
agreement cannot be amicably re-
solved.
These and other business law topic
will be explored and addressed in
greater detail in future articles.

Bill Turner is a business law attorney and the princi-
pal of William F. (Bill) Turner Law PLLC in Oxford. He is
licensed to practice law in Mississippi, Tennessee,
New York and Washington, D.C. Contact him at (662)
234-8137 or bturner@billturnerlaw.com.
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Open Mon - Sat 10am-6pm Closed Sunday

3651 Cliff Gookin Blvd, Tupelo (662) 844-5378

“Room to Room for
all your home

and office
needs!”

...there’s no place like home.

“Room to Room for
all your home

and office
needs!”

What is business law and why you should care

Bill
TURNER

So, what is Business Law and why should you care? Busi-
ness Law is a collection of legal disciplines that attempt to limit
a business’ exposure to liability with the intent of increasing the
business’ bottom line. Let’s face it – we live in a litigious socie-
ty. Litigation, although sometimes necessary, is a costly and of-
tentimes counterproductive experience for a business.
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Alignments, Brakes, Air Conditioning,
Oil Changes, Transmission Service

FRIENDLY CITY TIRE
534-7671

www.friendlycitytire.com

Where You’re Always #1

Automotive Services

“We Specialize
in Frame Work”

• Insurance Claims Welcome
• Free Estimates
• Body & Paint Repair

1875 Nelle St. Tupelo, MS

RICK’S CHASSIS WORKS

844-0260

Foreign - Domestic

HANKINS SERVICE CENTER

Quality Service
Bennie Hankins - Owner
629 E. President St., Tupelo................842-8733

Major and Minor Repairs
• Domestic and Imports
• Over 25 Years Experience
• Air Conditioning Repairs
• Brakes
• Tune-ups
We accept Visa and Mastercard

Business Directory
Automotive Services

With Over 20 Years of Experience With On-Site Auctions,
Stevens Auction Has Set The Standards for Others to Follow

Professional Auction Marketing

www.stevensauction.com

P.O. Box 58 • Aberdeen, MS
We handle any kind of auction or appraisal

NORTH MISSISSIPPI LEADING AUCTION COMPANY

John Dwight Stevens, Auctioneer
Member of MS and National Auctioneers Associations

MS A. L. #349

Jason Lee Shelton
Attorney-At-Law

Shelton & Associates P.A.
218 N. Spring St.
P. O. Box 1362

Tupelo, MS 38802-1362

Fax (662) 841-1941
Email: jshelton@dixie-net.com

Phone (662) 842-5051
Res. (662) 842-5321
Toll Free 1-888-537-5051 • Licensed In Mississippi & Alabama

Attorneys

Auctions

Apartments

“You pay the premiums, you choose the shop.”
www.ratliffbodyandglass.com

Body Repair • Auto Glass •Insurance Claims

365-8245

Ratliff Body
and GlassApartment Homes

Nina Sevier, Property Manager

3260 Hwy 145 N. • Tupelo, MS 38804
Ph; (662) 891-5000 • Fax: (662) 891-5292

email: TraceRidge@ecigroups.com

Automotive ServicesAuctions

Automotive Commercial VehiclesApartments

Automotive Services

Bank

Auto Sales

THOMAS CROUCH

628 South Gloster • Tupelo, MS
(662) 842-4162 • Cell (662) 255-5483

DOSSETT BIG 4

508 Lumpkin Avenue
Tupelo, Mississippi 38801

Telephone: (662) 844-2370
Fax: (662) 844-2345

E-mail: oakcreeka@birch.net
Cheryl Cousin, Manager

Your 5-Star,
A Rated Bank
by Bauer Financial and Weiss Ratings

We take care of your money.

We take care of you.

Cheryl
Cousin

BRAKE & SERVICE REPAIR
• Brakes • Front End

Alignment • Air Conditioning

662-844-1852 • 4006 West Main • Tupelo
Mon-Fri 7:30am - 5:30pm • Sat 7:30am - Noon

OTHER SERVICES INCLUDE STARTERS, TIRES, OIL CHANGES,
BATTERIES, ALTERNATORS, DRIVESHAFTS, AND CUSTOM WHEELS.

Cooper Service

Automotive Services

Auto • Truck • Tractor & Equipment Repair
• Diesel Certified Truck Service

“No Job Too Big

or Too Small”

163 HOMAN DRIVE / SALTILLO, MS

RONALD CLIFTON HOMAN owner

Automotive Services
1410 SOUTH GLOSTER / TUPELO / 842-3611

Whether you’re hauling or delivery...Call
DWAYNE BLACKMON CHEVROLET

for your commercial vehicle needs!

Bank Of Okolona
Okolona

P.O. Box 306
Okolona, Mississippi 38860

(662) 447-5403

Houston Banking Center
321 W. Madison St.
Houston, Mississippi

(662) 456-3347
www.bankofokolona.com

Bank
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Completely Confidential
Free Consultations

Creative Hair Replacement
1443 East Main Street
Tupelo, Mississippi

(662) 842-1222
www.tupelohairloss.com

Industrial

Vinyl Fencing

IVY FENCE CO.
All Types of

Chain Link Fencing

All Types of
Wood Fencing4811 Cliff Gookin • Tupelo, MS

RESIDENTIAL - COMMERCIAL – INDUSTRIAL

842-3431

Family Owned & Operated – Est. 1953
Installation/Repairs - All Types of Fencing

FREE ESTIMATES
Ornamental Iron

Family Owned & Operated - Est. 1953
Installation/Repairs - All Types of Fencing

FREE ESTIMATES
Ornamental Iron

Vinyl Fencing

4811 Cliff Gookin • Tupelo, MS

All Types
Chain Link

Fencing

842-3431
Industrial

All Types
Wood

Fencing

RESIDENTIAL-COMMERCIAL- INDUSTRIAL

IVY FENCE CO.

Business Directory

Contractors

Car Rental

662-840-8888
1973 Cliff Gookin Blvd • Tupelo, MS
Nationwide Directory 1-800-272-USAVE (8728) • www.usave.com

10%
•Low daily, weekly & monthly rates
•Free local pick-up
•Late Model cars, Mini & 15 Passenger vans,

Pick-up Trucks & SUVs
•Check out our autos for sale

Cliff Gookin

T
ho

m
as

La
w
nd

al
e

CAR & TRUCK RENTAL

OFF
YOUR RENTAL

Computer Services

Fence

Event Venue

Hair

• Safes Serviced & Installed
• Locks Installed • Locksets

• Combinations Changed
• Locks Rekeyed

• Lost Keys Replaced
• Master Key Systems
• High Security Keys

Insurance

Locksmith

INSURANCE AND FINANCIAL SERVICES
Hancock Insurance Agency

Monthly Rates Available
720 W. Bankhead St.

New Albany

ATV • Life • Health
Annuities • RV • Automobile

Motorcycle • Home
Mobile Home

Medicare Supplements

662-534-2661
Scott Hancock Allen Hancock

MILLER’S SAFE & LOCK SERVICE, INC.

662-842-7720
1219 1⁄2 NELLE ST. • TUPELO, MS

AUTO RESIDENTIAL COMMERCIAL

NEW & USED SAFES

Johnny Baldwin - Owner

Bath & Kitchen Design

1717
Bath & Kitchen
Design Studio

Showroom Manager
1717 McCullough Blvd.

Tupelo, MS 38801
662•844•2544

662•840•8555 fax
email:lynn@mthplumbing.com

TOTO JASON ROHL MTI

Blinds

Blinds
Budget

Blinds
FREE
In-Home
Consultation
Shutters, Wood Blinds,
Draperies and more!

www.budgetblinds.com
An Independently Owned and Operated Franchise

Budget Blinds of Tupelo

Tupelo: 662.823.6455
Oxford: 662.281.0586

cell: 662.380.0958
fax: 662.281.0585

rlloomis@budgetblinds.com

a style for every point of view

Commercial Cleaning Services

Bank

Call Robin Barnett today!
662-841-8743

rbarnett@trustmark.com

Computer Services

Small Business Specialist

767-8733
www.mcfarlingtech.net

• Computer Sales & Service
• Data Backup & Recovery
• Virus & Spyware Removal
• Email / Website Hosting
• Website & Intranet Design
• Network Design & Maintenance
• Secure Wireless Networking
• Windows, Linux & Mac Support

224 Starlyn Ave. New Albany, MS 38652
662-534-4448

Complete Prescription Service
We Accept All Medicare Part D Plans

• Gifts & Fenton Glass
• Tyler Candles
• Aromatique
• Arthur Court
• Lenox & Gorham China

• Adora Dolls &
Lee Middleton Dolls

• Ole Miss & Miss. State
Collegiate Items

210 West Main Street
Okolona, MS (662) 447-5471

Okolona
Drug Co.

Okolona
Drug Co.

Gifts

TThhee GGooooddlleetttt MMaannoorr

221199 NNoorr tthh BBrrooaaddwwaayy •• TTuuppeelloo

Available for Weddings, Receptions, Parties and Meetings
For Information Call 844-2772

Heating & Air
For All Your Heating and Air Conditioning Solutions

Serving North Mississippi Since 1989
SERVICE • INSTALLATION • SALES

784 Westmoreland Dr. • Tupelo, MS
Prompt Reliable Service

Licensed • Bonded • Insured

www.loarservicecompany.com

• Servicing All
Makes & Models

• Preventative
Maintenance
and a 10 year
parts and labor
agreement
available

• Industrial

• Commercial

• Residential
• Chillers
• Air Dryers
• Boilers
• Cooling Towers

662-842-6326
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203 Commerce St. • Tupelo, MS • 841-1524 fax
Across from BancorpSouth Arena

Mon. - Wed. 6:00 am - 6:00 pm • Thu. - Sat. 6:00 am - Until

840-8800
breakfast

6:00 - 10:00 aM

WE Roast,
You Boast

Now Open at Mall at Barnes
Crossing Food Court • 690-8009

Dinning • Carryout
• Catering

Business Directory

662-842-1120

Bronzie Morgan
Relocation Specialist

Call for a Free Estimate

“The Morgan Family has been moving
families like yours for over 50 years”

Motorcycles/ATV’s

Moving

Real Estate

Senior Citizen, Military, & Law Enforcement Discount!
When you’re tired of the rest, try the best.

S O N N Y T ’ s
All Your Plumbing & Septic Tank Needs
24-Hour Service • 662-871-5693

Specialize in: Remodels • Re-pipes • Sewer Replacements • Drain-Cleaning

NEW
TROY LUNCEFORD

Sewer video
Inspection with
color & pinpoint

location! Licensed, Bonded and Insured
(State Certified) Master Plumber and Septic Tank Installer

Pet Grooming

Restaurant

REALTORS

Emma Lou Clingan
REALTOR®

Buying or Selling • Service with a Smile!

Office: (662) 680-9355
Cell: (662) 610-3163
Fax: (901) 257-9157

emmalou.clingan@crye-leike.com
1289 North Gloster Street, Suite A

Tupelo, MS 38804
www.crye-leike.com

Refer me to your friends!

Power Sweepers

Plumbing

Real Estate

Jimmy Langley Appraisal Service
1218 West Main St.
P.O. Box 1101
Tupelo, MS 38801

Business (662) 844-4624
Home (662) 844-5258
Fax (662) 844-4625
Cell (662) 255-6154Land and Residential

State Certified Residential
Real Estate Appraiser
#RA-191

Jimmy Langley

PlumbingMoving

Rick Harris
“Gunny”
Relocation Consultant

USMC RETIRED
“Semper Fi”

662/844-9749 Fax
800/752-6350 Wats

Williams
Transfer and Storage
P.O. Box 908
621 E. President St.
Tupelo,MS 38801

662/297-4832 Cell
662/842-4836 Bus.

PaintMetal Building & Roofing

Mortgages

We turn hopes into homes.

Tonya Hensley
MORTGAGE ORIGINATOR
tonya.hensley@communitybank.net

CommunityBank.net

1317 North Gloster
Tupelo, MS 38804
662-844-8653 (office)
662-871-4488 (cell)
662-844-8655 (fax)

, PA
Comprehensive Medical Care
For Your Family or Business
Appointments & Walk-Ins Welcome

1154 Cross Creek Dr.
(Next to Home Depot)

840-8010

Mon.-Fri. 8 - 6:30
Sat. 9-6
Sun. 1 - 6

Lee Wallace, CFNP
David W. Bell, MD

Medical

Pest Control

RH PLUMBING, INC.

Commercial Plumbing, Gas & Industrial Piping

Thank you for choosing RH Plumbing. We appreciate your business

RICHARD HANLON
(662) 447-3213

P.O. BOX 417
Okolona, MS 38860

1411 N. Coley Rd. • Tupelo

844-4955

ALL ANIMAL HOSPITAL

Mon-Fri 7:30 am - 6:00 pm
Saturday by Appointment

Walk-In Welcomes
License Pet Groomer

Tracy Dillard

“SINCE 1971”

Quality Pest Control
Guaranteed

Our Extensively Trained Technicians
Are Certified, Uniformed, Picture

Identification, Background Checked
And Drug Screened

662-841-2847
www.jamespestcontrol.com

*If you mention this ad, expires 2/28/11.

Tupelo’s
Only Termite

Detection K-9’s

$50 OFF
Termite Treatment*

$20 OFF
Residential Pest

Control*

F-5 POWER CLEANING
SERVICES, LLC

662-871-1643

RESIDENTIAL
• Exterior Cleaning • Low Pressure Chemical Roof Cleaning
• Driveways • Decks • Gutters • Patios • and More

COMMERCIAL
• Store Fronts • Building Exteriors • Concrete Cleaning
• Fleet Vehicles, Heavy Duty Equipment • and More

LICENSED • INSURED
SERVING NORTH MISSISSIPPI
www.f5sweepers.comAll Work

Backed By
100%

Guarantee
Referrals

Provided By
Request120 Industrial Park Rd., Saltillo, MS

No Job Too Big or Small

662-869-7797

Buy Direct
& Save

• Steel Building • Metal Roofing
• Accessories • Residential
• Commercial • Industrial

We Offer Same
Day Pick-Up

1-888-880-2277
• Parts & Service • New & Used Motorcycles & ATV’s

• Utility Vehicles & Accessories
From Tupelo...Hwy 78 E (exit 7) Take Left...1st Light on Left

Visit our website and shop online 24/7
www.motorsportssuperstore.com
210 Bexar Ave. • Hamilton, AL

Polaris • Suzuki • Yamaha • Sea-Doo • Can-Am
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“Since 1924”

518 S. Gloster • Tupelo • 842-2214

• Vacuum C l e ane r s
• Shampooe r s
• A i r Pu r i f i e r s

FREE Pickup
& Delivery

Weight Loss

www.mediplandiet.com
6172 E. Shelby Drive
Call 901-362-7546

NOW OFFERING:

Lipotropic Injections,
Adipex®–Phentermine®

Xenical®

“Se Habla Español” $25Initial
Visit

Business Directory
Vacuum

Wine & Liquor

1204 North Gloster Street
Tupelo, MS 38804

PH: 662.842.4298FX: 662.842-4376

Windows

Salon Services

Hair Care, Manicures, Pedicures, Facials,
Skin Care, Micro-Dermabrasion, Massage,
Color Analysis & Correction

DAY SPA & SALON

662-844-3734 • 844-6204
2613-A TRACELAND DR. • TUPELO, MS 38801

The Creative TouchThe Creative Touch

Pick Up & Delivery

R. FRED PITTS,
PRESIDENT

506 S. Spring • Tupelo

666622--884444--66116633

17 Years Experience
“Since 1988”

OOFF TTUUPPEELLOO IINNCC

S•A•F•E
STORE

Specializing in Storage For:
Medical Records

• Accounting Records
Legal Records

• Manufacturing Records
Architectural Records

Storage

Tony Barber Wrecker Service, LLC

662-840-0430
700 Robert E. Lee Dr.
Tupelo, MS 38801

662-566-2277
Tower Road

Verona, MS 38879

Wrecker Service

1-888-880-2277 / 205-921-7777
210 Bexar Avenue • Hamilton, Alabama

Sea Doo Watercraft

otorSportsSuperStore
of Hamilton AL

Visit our website and shop online 24/7
www.motorsportssuperstore.com

Sales Parts Service

Restaurant

Restaurant

Mon.-Thurs. 11-10 • Fri.-Sat. 11-11 • Sun. 12-10

709 S 4th St. • Baldwyn, MS
365-7059

499 Gloster Creek Village,
Tupelo, MS 38801
Phone: (662) 844-4888
Fax: (662) 844-3006

1101 W. Main • Tupelo
842-3774

Party Trays
for all Occasions!

Restaurant

Restaurant

Restaurant

Tupelo • Tuesdays 3 - 9 pm • 495 S. Gloster • 680-3354
New Albany • Thursdays 5 - 9 pm • 534-2700

Corinth • Tuesdays 4 - 9 pm • 286-9007

• Max 2 FREE Kids with Adult Entree
• 12 Years and Under

at

• Drink Not Included
• Kid's Menu Only

Catering

Let Us Deliver Your Lunch To You!

• pasta • appetizers
• sandwiches • salads • pizza

504 S. Gloster • Tupelo

620-9955

• Pizza Spaghetti
• Salad Bar • Sandwich

Screen Printing

Home of the

$599
T-Shirt

BIG TIME TEES
www.bigtimet.com
662-690-0912

Staffing Services

218 South Gloster Street
Tupelo, MS 38801

CLAY DIAL

Phone (662) 840-5506 (office)
Phone (662) 840-5508 (fax)
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