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Manufacturing in America is still viable

took a quick inventory of my desk
last week, picking up a dozen ran-
dom items to see where they were
made.

The results: Nine were made in
China, two in the U.S. and one in Mex-
ico.

Quite frankly, I had expected all of
them to be made in China, so I was
pleasantly surprised with the outcome.

Yes, we still make things here. Just
not as much as we used to make.

Forty years ago, manufacturing ac-
counted for one in four jobs in the
U.S.; today the number has fallen to
onein 10.

The global economy has opened
borders and reduced trade barriers, al-
lowing the (relatively) free flow of
trade from one corner of the world to
another — not that it's happened with-
out challenges and problems, enough
to fill this page and more. But quite
simply, it’s never been easier to buy
anything from anywhere at anytime.

So why can’t we buy more things
made in the U.S.2

The answer is a little complicated.
But basically it boils down to price.

662.844.1852

Most consumers
want to buy things
cheap. That’s not to
be confused with
buying cheaply
made things.
Going into the cost
of the items we

=

.
—

i, want are raw mate-
rials, transporta-
. tion and labor.
D@Tlnls Businesses are out

SEI D to make money —

for themselves as

well as for their

shareholders, if the companies are
publicly traded - so they charge a
price they think consumers will accept
and still have enough money left over.
If the price is too high, customers will
look for another alternative.

So if the average wage for a worker
in China is $1 an hour compared to
$10 in the U.S., it’s quite tempting to
go where the labor is cheaper.

And that’s the situation many
manufacturers face in the U.S. -
finding the right balance between
manufacturing here and manufac-

turing over there.

Look at the furniture industry in
Northeast Mississippi. Many compa-
nies do most of their manufacturing
and assembly here, but import cut-
and-sew kits and fabrics from China
to cut down on costs.

The furniture industry isn’t alone in
having a foot in the U.S. and a foot in
some other country.

Cooper Tire and Rubber Co.’s largest
U.S. facility is in Tupelo, but it also has
plants in China and Europe.

Toyota, which is building its Corolla
plant in Blue Springs, makes Corollas
—and other cars and trucks —in a
handful of other countries. General
Motors, Ford, Chrysler, Honda - they,
too, are global players.

Those who complain about the lack
of American-made goods in Walmart
or other retailers should look in the
mirror. The demand for lower prices
has forced manufacturers’ hands to
produce where it’s cheaper so they
can give you the price you've demand-
ed for so long.

Many will boldly say, “I'll pay more
ifit's made in the U.S.” The problem is

there’s not enough of them to make
up for the ones who won'’t pay the pre-
mium.

Last week, President Barack Obama
launched an “Advanced Manufactur-
ing Partnership” to bring together
businesses, universities and the gov-
ernment. The goal is to help U.S. man-
ufacturing with innovation and adap-
tation, which in turn will help the U.S.
economy.

“We've got the best workers in the
world,” Obama said at an Alcoa plant.
“Together we've got the capacity not
only to get back to where we were, but
to get to where we need to be. ... We've
got to make things right here in Amer-
ica. We've always made things here in
America. It’s in our blood.”

Politics aside, those are words with
which everyone can agree with.

Yes, we can make things in America,
and we should.

Some of those unique businesses are
featured in this month’s Business Jour-
nal to prove the point.

Contact Business Journal editor Dennis Seid at (662)
678-1578 or dennis.seid@journalinc.com.
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Il The Mantachie candle company
goes back to its roots.

BY DENNIS SEID
Business Journal

TUPELO - Two years after regaining
control of the company they founded,
Beckey Neal and her daughter, Kim
Neal, are back where they started.

In 1999, the Neals started Wicks n’
More, making and selling hand-
poured candles. Their first retail store
opened in Tupelo, but as the business
grew, the Neals closed the store to con-
centrate on being a wholesale supplier
to other retailers.

Wicks n’ More grew into a $7 million
operation in Mantachie, where the
company’s manufacturing plant was
located. An investment firm took con-
trolling interest in Wicks n’ More in
2008, but liquidated, forcing the com-
pany to close.

The Neals bought back their compa-
ny in 2009, reopened in Mooreville and
have concentrated on rebuilding their
customer base ever since.

And as part of that resurgence, the
Neals have opened a retail store at The
Mall at Barnes Crossing.

“We're so excited about opening our

BUSINESS JOURNAL

Wicks n’ More returns to retail

o

DESTE LEE

Kim Neal said Wicks n’ More’s retail store inside The Mall at Barnes Crossing will allow the com-

pany to reconnect with many of its customers.

retail store,” said Beckey. “I've always
loved our business and it has been a
great joy to be able to share this experi-
ence with my wonderful daughter,

Kim, and now my granddaughter,

Haley, who has proven to be our great-

est asset. It's three generations now.”
The Neals said opening a retail store

Jury 2011

Wicks n’ More

H Founded: 1999

Il Manufacturing location: Mantachie

M Retail store: The Mall at Barnes Crossing
in Tupelo. The company also sells its products
though other retailers across the country.

H Phone: (662) 269-2206

M Online: www.wicksnmore.com

in Tupelo is in response to customers
wanting to buy their iconic candles
and accessories in a convenient loca-
tion. Kim also said Tupelo was more
accessible to more people.

The store employs seven people,
while the Mooreville plant employs 14.
That’s down from the company’s peak
a few years ago, but the Neals opted to
concentrate on smaller retail accounts
and to focus more on the quality of
their products rather than quantity.

Eighteen-year-old Haley, said Kim,
“has brought in a whole new perspec-
tive, with fresh ideas about what we
can do. She has been amazing.”

Kim'’s other daughter, Kayla, 14, is
getting her hands in the business as
well.
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Standing behind the product

Il Jimmy Wilder is the face -
and successful owner - of
Wilder Fitness Equipment.

BY DENNIS SEID
" Business Journal

PONTOTOC - Stroll into any
high school football field
house around the area and
you'll likely see Wilder Fitness
Equipment being used.

In fact, the company’s
strength-training equipment
can be found not only in high
schools, but community col-
leges and universities across
the country.

“There’s not a state that
we'e not in,” said company
founder Jimmy Wilder, who
started the business more than
25 years ago. “Ninety-nine per-
cent of what we do is for ath-
letic programs. But we've also
done health clubs, wellness
centers and the military.”

Wilder’s equipment — de-
signed and hand-builtin a
50,000-square-foot facility in
Pontotoc - also has been de-
livered to Canada, Sweden
and Iraq among other places
across the globe.

College and pro football
teams also have tapped Wilder
Fitness Equipment as their
training equipment of choice,
a testament to the man who
guarantees the quality of his
product.

“My name goes out on every
piece of equipment, so you
bet it’s going to be well-made,”
he said. “And it’s going to be
the highest quality equipment
at the lowest price.”

Wilder doesn’t skimp on
materials, using high-grade
steel and precision parts for
the equipment that has to be
durable.

“Word gets around fast if it's
not right, so you've got to do
things right the first time,” he
said.

And the word has gotten
around that Wilder builds
some very good stuff. Coaches
from across the country visit
the company’s showroom,
which sits across the street
from the manufacturing facili-
ty. Those who can't visit can
view Wilder’s products online
or via biannual catalogs.

“We send the catalogs out to

PHOTOS BY C.TODD SHERMAN

Jimmy Wilder has helped his company become a top provider of fitness equipment for athletic programs across the

country.

Wilder Fitness

Equipment

M Location: 215 E. Oxford St.,
Pontotoc

M In business since: 1984

Il Phone: (800) 770-7781

M Online: www.wilderfitness.com

every school in the country,”
Wilder said. “You wouldn't be-
lieve how many there are.”

The company also attends
coaching clinics across the
country to promote its line of
equipment that includes rack
stations, bench presses, incline
benches, dip stations, dumb-
bell racks and more. If it can be
found in a gym, it can probably
be built by Wilder.

“We've also started building
blocking sleds and other field
equipment,” Wilder said.

Ole Miss is among the re-
cent customers who have or-
dered from Wilder.

‘Piddling around’

Wilder didn't intend to get
into fitness equipment manu-
facturing.

While in high school, he
would go to his father’s weld-
ing shop to see what he might

A showroom full of Wilder Fitness Equipment is displayed in a building
across from the company’s manufacturing plant in Pontotoc.

piece together.

“I was just piddling around,”
he said.

He opened a health club a
few years later, stocked with
equipment he made at his fa-
ther’s shop, then sold the busi-
ness. He opened a second
club and sold it, too.

Word got around that the
equipment was top-notch,
and customers started to call.

One of the first customers
was the National Guard in
Georgia.

“That got me rolling,”
Wilder said.

Through government con-
tracts, Wilder provided equip-
ment for other military opera-
tions across the country.

Wilder then started market-
ing to high school athletic pro-
grams, and business increased
as word spread. Soon, com-
munity colleges, major univer-
sities and even some NFL
teams came calling.

The company has 25-35 em-
ployees, depending on the
season. Work ramps up during
the warmer months, but
Wilder said, “it’s staying busy
pretty much all the time now.”

But, he added, “I want to
stay small; I don't want to get
too big.”

Wilder admits the economy
has affected business some.
With smaller budgets, many
schools have had to pare ath-
letics spending. That has
forced Wilder to adjust prices.

“But we're just as busy — it’s
just we've had to lower the
prices a little,” he said.

Made of heavy-duty steel, the
equipment is welded and pow-
der-coated on site. Team colors
and logos can be added as well.

The company also delivers
and sets up the equipment, a
service not everyone provides,
Wilder said.

“We know coaches have
other things to do, so every-
thing is turn-key ready after
we deliver and set it up. It's
ready to be used right away
after we leave. It’s all about
customer service.”

Wilder Fitness Equipment is
sold directly to commercial
buyers and not to the general
public.

But that doesn’t necessarily
mean an individual can’t get
his or her hands on some
Wilder equipment.

A few years ago, Jenny Craig,
the weight-loss company that
also operates fitness centers
across the country, called
Wilder to have him equip one
of its Beverly HIlls locations.

“When we got there, we
weren't allowed to drive our
truck through Beverly Hills,
so we had to make a couple
of trips with a smaller truck,”
he said.

Upon arriving at the loca-
tion, Wilder and his crew were
told to deliver to a home in
Beverly Hills.

“It was Kirstie Alley’s
house,” Wilder said of the ac-
tress and former Jenny Craig
spokeswoman.

Alley was on the “Oprah
Winfrey Show” a short time
later and shown using the
equipment, although the
Wilder name wasn't shown.

“That’s OK,” Wilder said. “At
least we knew it was our
equipment she was using on
national TV.”

Contact Dennis Seid at (662) 678-1578
or dennis.seid@journalinc.com.
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Tupelo company modifi

I Tupelo Fire Equipment’s
client list includes
departments in three states.

BY CARLIE KOLILATH
Business Journal

The plain front of Tupelo
Fire Equipment belies the ac-
tivity inside.

The retail area is filled with
fire protection suits, acces-
sories and T-shirts. The back
warehouse area holds a fire
truck and a water tanker that
the company is building and
customizing for its clients.

The vast majority of Tupelo
Fire Equipment’s sales come
from fire departments, but the
store is open to the public.
The client list includes fire de-
partments in three states.

Popular items include fire
trucks, breathing apparatus,
nozzles, hoses and fire extin-
guishers.

“Anything a fire department
needs, we can supply,” said
Mandy Golding, who is one of

C.T0DD SHERMAN

Gary Merritt and his daughter, Mandy Golding, are two of the owners of Tu-
pelo Fire Equipment. The company builds fire trucks and sells fire-fighting
equipment to fire departments in three states.

four owners.

The business started in 1974
and Gary Merritt was a regular
employee then.

“Gary was a shop guy, which
was the bottom of the totem
pole,” Golding said of her dad.

He worked his way up and
bought the business in 1986.
Merritt now owns the business
with his wife, Barbara; his
daughter, Mandy; and his son-
in-law, Steve Golding.

Mandy Golding became in-

paving company inc.

* Asphalt Paving
* Decorative Paving
e Pavement Maintenance

* Sealing & Striping

(662) 844-2331

“Serving Northeast Mississippi
for over 40 years”

www.murphreepaving.com
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Tupelo Fire Equipment
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es fire engines

I Owners: Gary and Barbara Merritt; Mandy and Steve Golding

M Established: 1974

M Address: 4915 Cliff Gookin Blvd., Tupelo

I Phone: (662) 844-6717

B Hours: Monday through Friday from 8 a.m. to 5 p.m.

Il Employees: 11

M Primary husiness: Sales of firefighting equipment and supplies.

Il Website: TupeloFire.com

B Facebook: Tupelo Fire Equipment

volved in the business after re-
turning from college and not
knowing what to do next.

“My dad said, ‘T'll put you to
work sweeping floors and
you'll figure it out,” Golding
said.

Added Merritt, “I gave her
any rotten job I could think of.
I thought she'd go back to
school.”

But she didn't.

“Working with fire depart-
ments is just so enjoyable
and such a labor of love that
it gets into your blood and
you don'’t ever want to leave

it,” Golding said.

“Those are the guys that are
out there doing their job and
they don't ever get the credit
for doing their job,” Merritt
said.

Contact Carlie Kollath at (662) 678-
1598 or carlie.kollath@journalinc.com.

o (R EATE
R B FUNDATION
o b S i

(662) 844-8989
www.createfoundation.com

Are you Positioned for
Online Success??

We Can Help!

website design

Call Richelle

for vour Custom Quote |
652 553-4777 §
B e it

Ilnllllq Frs b 10 el sLooes

www. WebDesignTupelo.

online marketing

O

‘Document: EOO6CDF070811.eps;Page: 1;Format: (254.00 x 295.27 mm) ;Plate: Composite;Date: Jul 06, 2011 10:54:15;JPC 72 DPﬂ



Jury 2011

BUSINESS JOURNAL

3
H ACY

Member of x¢{/SADvug Family
Serving Northeast Mississippi Since 1981

367 NORTH GLOSTER STREET, TUPELO, MISSISSIPPI

662-844-4530
Pharmacy Dept. e-mail: jimbain@usadrug.com e FAX: 662-844-4537
Mon-Fri 9:00-6:00 = Sat 9:00-1:00

PAGE 7

Jim Bain, RPh
Cathy Hudson, RPh

WE HONOR ALL $4, $8, AND $10 PRESCRIPTION PLANS

; a1 * Customized Hormone
jﬁ% %M’Za & Replacement Therapy
COMPOUNDING = ZRT Saliva Testing
PHARMACY = Veterinary Compounds

* Transdermals, Creams & Lotions

jbrxcompounding@yahoo.com

s A 2 * Pain Management Medication Mﬂiﬂ';‘rg'a"ﬂﬂ
Mon. - Fri. 9:00 - 5:00 2 Compounding Pharmacist

Focument: EO07CDF070811.eps;Page: 1;Format: (254.00 x 295.27 mm) ;Plate: Composite;Date: Jul 05, 2011 21:32:28;JPC 72 DPﬂ



PAGE 8

BUSINESS JOURNAL

BRIEFING

OKTIBBEHA COUNTY

Dairy science encyclopedia

edited by MSU professor

I STARKVILLE - A comprehensive reference publi-
cation on the various aspects of dairy science was
recently published under the leadership of a long-
time Mississippi State University professor.

John Fuquay, now professor emeritus in MSU’s
Department of Animal and Dairy Sciences, is edi-
tor-in-chief of the second edition of the Encyclo-
pedia of Dairy Science. Fuquay served as the dairy
production editor on the first edition.

Fuquay taught dairy science at MSU from 1969
until 1999.

Hunter Douglas ranked high

in home products division
I UPPER SADDLE RIVER - Hunter Douglas, a man-
ufacturer and marketer of custom window fashions
in the U.S. and Canada, was ranked seventh
among all home products companies in North
America in a report in the June issue of Home Fur-
nishings News. The trade magazine based the list
on annual revenue for 2010.

Hunter Douglas has a plant in the Tupelo Lee
Industrial Park South.

The company was the only window covering
company on the list. At No. 7, it was the highest
ranking that the company has achieved in the re-
port.

PONTOTOC COUNTY

Pontotoc field day

planned for July 14

Il PONTOTOC - Mississippi State University ex-
perts will provide information and demonstrations
about agronomic research activities on July 14.

MSU’s Pontotoc Ridge-Flatwoods Branch Experi-
ment Station will host its biennial research and
demonstration Tour. Registration begins at 7:30
a.m., and the tour starts at 8:30 a.m. Lunch will
be provided, and continuing education credits will
be available.

Experts from the MSU Extension Service, the
Mississippi Agricultural and Forestry Experiment
Station, and the U.S. Department of Agriculture
will present on topics such as drought-tolerant
corn hybrids, application technologies for poultry
litter as fertilizer in cotton and soybean soil test
recommendations by public and private laborato-
ries. Experts also will discuss sweet potato re-
search on micro-irrigation, weed control, bio-fungi-
cides and sustainable practices.

For more information, call (662) 489-4621.

— Daily Journal, wire reports

Jury 2011

OPEN FOR BUSINESS

Endville bakery opens on

McCullough Boulevard

I TUPELO - A new bakery is now open in Tu-
pelo. Endville Bakery & Catering Co. is locat-
ed at 2132 McCullough Blvd.

The hours are Tuesday through Friday 8:30
a.m. to 5:30 p.m. and Saturday from 8:30
a.m. to noon.

The phone number is (662) 680-3332.

The business also is on Facebook (Endville
Bakery). Iltems include cupcakes, cookies,
fresh fruit tarts, cheese straws and brownies.

Tex-Mex restaurant opens

in Kings Crossing center
I TUPELO - Don Julio Tex-Mex Restaurant &
Cantina is now open in Tupelo.

The restaurant is in the Kings Crossing
Shopping Center, which is anchored by
Kohl’s. The new Mexican restaurant is toward
the front of the center, near Newk’s and Mt.
Fuji.

It is owned by Rafael Mendoza, who owns
Don Julio in Corinth.

Hours are Monday through Wednesday
from 11 a.m. to 10 p.m. and Thursday
through Sunday from 11 a.m.to 11 p.m.

Entertainment business opens

on McCullough Boulevard
I Jump Tupelo is at 1715 McCullough Bivd,
near Trail & Treads.

Daniel and Ashley Owens and Dr. Bill
Kahlstorf are the owners.

The business has inflatable slides, obstacle
courses, bounce houses, interactive games, a
rock wall and toddler activities. It is open for
parties, field trips and open play times.

Unless there is a private party, the busi-
ness has open play Monday through Friday
from 10 a.m. to 3 p.m. and Saturdays from 8
a.m.to 5 p.m.

The phone number is (662) 844-4990.

The website is www.JumpTupelo.com.

New frozen yogurt shop

open in Crye-Leike Plaza

I TUPELO - The frozen yogurt shop is off
North Gloster Street in the Crye-Leike Plaza,
which also has Mist and Lost Pizza.

The hours are 11 a.m. to 10 p.m. seven
days a week.

Tupelo residents Bruce Patel and Ahmed
Elmaghraby own the franchise. They also are
opening a Tutti Frutti location inside the Mall
at Barnes Crossing food court.

— Daily Journal reports
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Sisters turn hobby into full-time work

Il Crossroads Pottery in Baldwyn
has pieces in 40 stores
across the Southeast.

BY CARLIE KOLLATH
Business Journal

BALDWYN - Sisters Shelia Hall and
Anita Sandlin laugh when customers
say that making pottery all day must
be so relaxing.

“It’s hard work,” Hall said.

Pottery started as a hobby for the owners
of the Baldywn-based company. Now; the
seven-year-old business is a full-time job.

The women do everything themselves
- from experimenting with designs to
unloading the 50-pound boxes of clay.

“They don’t think about you mixing
the glazes or making sure the kiln is
working,” Hall said.

She compared most peoples’ con-
cept of pottery to going out to eat.

“You don't actually go back in the
kitchen and cook,” Hall said.

It’s a time-consuming process, San-
dlin said. If everything is working
properly and the weather cooperates, a
piece of pottery will take about two
weeks from start to finish.

First, the clay is worked on the wheel
or on the slab, which is like a large
rolling pin.

Then, the piece dries for about a
week. If weather conditions are cold or
damp, it will take longer. If the air tem-
perature is too high, the piece will crack.

Once the piece is dry, it is sanded
and then it goes into the kiln for a
bisque fire for about eight to 10 hours.
It then takes a day for the piece to cool.

Then, the piece is washed, signed,
waxed and glazed.

Finally, the piece goes back in the
kiln for another 10 to 12 hours.

“Then when it’s cooled, it’s ready to
ship or the person to come back and
pick it up,” Hall said.

The sisters have a process so every-
thing moves along. Shelves in their
shop are lined with pieces that are dry-
ing and pieces that have been fired.

The plates with initials are the most
popular items. Pieces with kids’ hand-
prints and footprints also are extreme-
ly popular for the holidays.

Crossroads Pottery’s 72 standard
items include “Mississippi”-themed
platters, cups, candleholders and
pitchers.

The sisters do their own glazes as well.
Turquoise and orange have been big
sellers, and red is gaining in popularity.

“What we like doing is something
different,” Sandlin said. “If we want to
do something and it doesn’t work out
the first time, we'll usually go back and
try it again. It may be six months.

“The thought is harder than just
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Shelia Hall, left, and Anita Sandlin own Crossroads Pottery in Baldwyn. The sisters started the business seven years ago as a hobby. Now, their cre-

ations are sold in 40 stores across the Southeast.

Crossroads Pottery

I Owners: Shelia Hall and Anita Sandlin
I Established: April 2004

M Address: 191 Highway 370, Baldwyn

Il Phone: (662) 365-2120

Il Website: www.crossroadspottery.com

M Hours: Monday through Friday from 9
a.m. to 4 p.m. Saturday by appointment.
I Sold in 40 stores across the Southeast.
In the region, the company’s goods are sold
at The Corner Shoe Store in Tupelo, Susan’s
Flowers in Baldwyn, Between Sisters in Pon-
totoc, Turner’s in Okolona, Classy Mom’s in
Booneville, Amory Flower Shop in Amory and
luka Discount Drugs in luka.

doing,” Sandlin said. “The thing about
clay - you can do just about anything
with it.”

Hall’s favorite pieces to make are
pouring pitchers, which are made on
the wheel.

“It might start out as a pitcher and
wind up being a bowl, but that’s OK,”
Hall said. “I'll make something out of it.”

The sisters currently are busy filling
an order for 500 angels for the Sanctu-
ary Hospice House. The angels are
made on the slab and on the wheel.

Crossroads Pottery does custom
pieces, in addition to wholesale and re-
tail business.The company’s pieces are
sold in 40 stores across the Southeast.

In the region, the company’s goods

Initial pottery pieces are the company’s most popular items right now. Plates sell especially well,
the owners said. Crossroads Pottery also is known for its various Mississippi platters.

are sold at The Corner Shoe Store in
Tupelo, Susan’s Flowers in Baldwyn,
Between Sisters in Pontotoc, Turner’s
Flowers and Gifts in Okolona, Classy
Mom’s Gifts & More in Booneville,
Amory Flower Shop in Amory and Iuka
Discount Drugs in Tuka.

‘You know it's time’

Crossroads Pottery was born in
Hall’s garage in April 2004. Before then,
Hall was a quality technician at Cooper
Tire in Tupelo and Sandlin worked in a
dental office.

“When you know it’s time, you know
it'’s time,” Sandlin said. “We both felt
like this is what we were supposed to
be doing. I haven't had a second
thought that this was the right thing
for us to do.”

But, she admitted, “it’s scary going
without a paycheck.”

“When you're not doing what you're
supposed to be doing, God’s going to
let you know,” she said. “(He) slams
those doors.”

Turn to CROSSROADS on Page 21
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Golf Tournament G C_,

Monday, September 12, 2011 O C.
12:30 p.m. Shotgun Start ( ) U"

Tupelo Country Club

Registration and Lunch will begin at
11:00 a.m. An awards reception will

immediately follow the tounament. Tu pe | 0 / Lee CD U N ty; M S

Entry Fee:

$125 Individual or $500 Team
$300 Hole Sponsor

or $750 Team and Hole Sponsor

e NEWCOMeEr Student/Parent

Putting Green Sponsor $500
Driving Range Sponsor $500 n n
Luncheon Sponsor $1,000

Tournament sponsors have the opportu- rl e“ Io n c e u e

nity to serve as live hole sponsors. Hole

sponsors may set up a tent on their The Community Development

hole and give away promotional items Foundation (CDF), in partnership with « )
and information on their T peblic Sehol Dot (TRGm As part of the mission of the Tupelo Newcomers
company. Puting green, and Lee County Schools (LCS), will Club, CDF hopes to help ease the transition for
driving range, and luncheon host an orientation session for new- ’

f comer students and parents who will 13 : ”
spgnsors m.ay Set.Up tents be a part of the respective school dis- fﬂﬂllhes I'el()Cﬂtlng to TUpClO/Lee County'
and give away items in the reg-

Rk tricts in the fall. The planned sessions i
I|I Istration area. will instruct students and parents in AngEIa Glissen
what to expect while attending area program manager for CDF

public schools and will prepare them
for the official registration/orientation
process held in August.
“As part of the mission of the Tupelo
Newcomers Club, CDF hopes to help
ease the transition for families relocat-  day, July 14 from 6 p.m. to 7 p.m. in the ~ July 21 from 5:30 p.m. to 6:30 p.m. at
For more information, ing to Tupelo/Lee County through band hall of Tupelo Middle School at the Lee County District Office at 1280

please contact Jennie events like this,” said Angela Glissen, 1009 Varsity Drive in Tupelo. Addition-  College View Street in Tupelo.
ford Cul program manager for CDE “By part- ally, during this event, a brief introduc- Newcomer families interested in at-
) Bradford Curlee nering with our local public school tion will be given by the Tupelo Parks tending either event should contact
at jcurlee@cdfms.org districts we hope to provide newcom- & Recreation Department, where new-  Angela Glissen with CDF at (662) 842-
or (662) 842-4521. ers with all of the tools necessary to comers will be given information on 4521 or aglissen@cdfms.org. For more
enjoy a smooth first school year in our  all local recreational activities and reg-  information on the Tupelo Newcomers
community.” istration dates for the year. Club, please visit
The TPSD event will be held Thurs- The LCS event will be held Thursday, www.tupelonewcomersclub.com.
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. c e Caron Prince Gallery HealthWorks! Lynne-Douglas Staffing M'Prints Promotional
Dear Friends, County and is ]01ntly spon- Ms. Kim Caron Ms. Donna Loden Solutions, LLC Products

The summer heat is upon us, but your
Chamber of Commerce is offering many
“cool” benefits to our members. With
ChamberAdvantage, CDF members can
receive discounts at over 150 participating
member businesses. This is a free service
to our members by our members. For a
complete list of ChamberAdvantage par-
ticipating partners visit our website at
www.cdfms.org/chamberadvantage. While
you are there, be sure to check out our
new ChamberAdvantage video.

We participate in many ribbon cuttings
throughout the year, and are happy to
help your business celebrate a grand
opening or major milestone. This is just
another benefit of your CDF membership.

Sponsorship opportunities are still avail-
able for CDF events. If you are interested
in sponsoring a First Friday, a TYP event,
the CDF Golf Tournament, or a Business
Boxed Lunch & Learn, please give us a call.
Your sponsorship makes these events pos-
sible.

Nominations for the new class of the Jim
Ingram Community Leadership Institute
(CLI) will be received through July 15. CLI
is a leadership program for Tupelo/Lee

sored by CREATE and CDE
Nominees should possess
leadership qualities, as
demonstrated by past and
current activities, have a
degree of motivation to-
ward service in the com-
munity and be representa-
tive of distinct elements of
the community; i.e., geo-
graphic area, religious groups, small busi-
ness, industry, etc. If you would like to
nominate someone, please call the CDF
office at (662) 842-4521 or complete the
form online at www.tupelochamber.com.

Congratulations to Tupelo on being
named an All-America City for the fourth
time. I was proud to be part of the delega-
tion that proudly represented Tupelo in
Kansas City when we won the award. Way
to go TUPELO!!!

Sincerely,

Nm\j@w

GREEN

Vice President
Chamber of Commerce

122 W Main St.
Tupelo, MS 38804
(662) 205-0351
Arts

Chickasaw Journal
Mr. Floyd Ingram
225 E Madison St.
Houston, MS 38851
(662) 456-3771
Newspapers

Engravings Etc
Ms. Elle Goggans
1142B W Main St.
Tupelo, MS 38801
(662) 620-9101
Retail & Specialty Shops

Exceed Technologies
Mr. Jason Miller
P.0. Box 1097
Tupelo, MS 38802
(662) 844-7373
Computers & Internet

219 N Industrial Rd.
Tupelo, MS 38801
(662) 377-5437
Education

Highlands
Lakefront Development
Mr. John McCurdy
1420 N Lamar Blvd.
Oxford, MS 38655
(662) 816-8187
Real Estate/
Appraisers/
Property Development

Itawamba County Times
Ms. Charlotte Wolfe
106 W Main St.
Fulton, MS 38843
(662) 862-3141
Newspapers

Journal Interactive
Mr. Michael Duran
1242 S Green St.
Tupelo, MS 38804
(662) 678-1548

Computers & Internet

Mr. Mike McCraw
339 E Main St., Ste. B-1
Tupelo, MS 38804
(662) 840-4220
Employment Agencies

Magnolia BBQ & Fish
Mr. Dameione Rogers
1800 Briar Ridge Rd.
Tupelo, MS 38804
(662) 213-0354
Restaurants and Catering

Modern Woodmen
of America
Mr. Wayne Averett
704 N Gloster St., Ste. C
Tupelo, MS 38804
(662) 871-9235
Financial

Monroe Journal
Mr. Charlie Langford
115 S Main St.
Amory, MS 38821
(662) 256-5647
Newspapers

Ms. Deborah Haggard

3200 Hwy 45 N

Meridian, MS 39301

(601) 483-0796
Promotional Items

New Albany
News-Exchange
Mr. Lynn West
400 E Bankhead St.

New Albany, MS 38652

(662) 538-6868
Newspapers

Pontotoc Progress
Ms. Lisa Bryant
13 Jefferson St.

Pontotoc, MS 38863

(662) 489-3511
Newspapers

Southern Sentinel &

Southern Advocate
Mr. Tim Watson
1701 City Ave. N
Ripley, MS 38663
(662) 837-8111
Newspapers
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Community Development Foundation’s 2011-2012 Ambassador’s Club

Ms. Beverly Bedford . ............ Honda of Tupelo
. R Mr. Michael Blankenship ......... 0ld Venice Pizza Company/Black Tie Management
. Board Of Dlrﬁctﬂrs for 2011 2012 . . Mr. Richard Carleton. ............ Mall at Barnes Crossing
CDF is governed by a 60-member Board of Directors. The Executive Committee is composed Ms. Rhonda Chrestman .......... Snelling Staffing
of the CDF Officers and eleven additional members of the Board. CDF’s goals and objectives Ms. Jan Collins................. N.EW. _
are accomplished through the efforts of members appointed to committees operating under Ms. ’V‘_O”)’CC’eWS ---------------- EX'_ErreSS Employment Professionals
one of CDF’s three divisions: Chamber Division, Economic Development Division, and Planning mz g'h'i“ne;“&fw """""""" I(-:IryeILrlz?ke
and Property Management Division. Ms. Sheila Davis. ... ...........PPl,Inc.
Ms. Danielle Del Grande. ......... Comfort Suites & Best Western
Ms. Karen Dickey............... Community Bank
. " Ms. Cheryl Foster ............... Wingate by Windham
2011'2012 Executlve commlttee Ms. Shanelle Gardner. ........... BancorpSouth
Mr. John Hamlin................ The McCarty Company - Construction Group, Inc.
David Irwin, Chairman Steve Altmiller Robin McGraw Mr. Toby Hedges................ Shefter Insurance
dC h First Vice Chairman Bernard Bean Guv Mitchell Ms. Dee Hooper................ The Hannahouse Adult Daycare
David Copenhaver, Firs i : y Ms. Christy Hurt .. .............. The Nowell Agency
Chauncey Godwin, Second Vice Chairman  Sue Gardner Aubrey Patterson Ms. Carman Jones .............. BancorpSouth
David Rumbarger, President/Secretary Shane Hooper Jane Spain Ms. Melonie Kight .............. AdvanceStaff, Inc.
Billy Crews, Past Chairman Octavius Ivy Buddy Stubbs Ms. Vivian Lee . . S Weezie's Dell _
Pat Jodon Ms. Mary Ann Lewis ............. Gardner-Simmons Home for Girls, Inc.
Ms. Dianne Loden .............. Trustmark Bank
" Mr.TimLlong .................. Cellular South
2011'2012 Board Of DlreCtors Ms. Bea Lucgkett ................ TRI, Inc. Realtors
. . . Mr. Louis Marascalco............ M&F Bank
Mlke Armour Treqtlce Imbler Rob .RIC? Mr. Ben Martin................. RE/Max Associates Realty
Jim Beane Jamie Kennedy Eddie Richey Mr. John-Michael Marlin.. ... ...... Gum Tree Mortgage
Ronnie Bell Ilmmy Long Cathy Robertson Mr. Braq MCCU”Y ............... Sportsman Lawn & Landscape
Bo Calhoun Neal McCo Drew Robertson Ms. Katie McMillan ............. Key Staff Source
y . Mr. Bill McNutt. . ............... WLM Insurance, LLC - Aflac
Gary Carnathan Glenn McCullough Tom Robinson Ms.Andrea Mobley. ............. SRG
Mike Clayborne Joe McKinney Chris Rogers Ms. Haley Monaghan ............ Alliance Collection Service, Inc.
V.M. Cleveland David Meadows Mike Scott Ms. Carolyn Moss................. Corfort Inn
o « b re Mr. Joe Nobles................. URBan Radio Broadcasting
David Cole Paul “Buzzy” Mize Ellen Short Mr. Jeff Overstreet .............. Renasant Bank
Clay Foster Mabel Murphree Bobby Smith Mr.Allen Pegues. ............... Premium Video Productions
Tom Foy Clarence Parks Jeff Snyder Ms. KaraPenny ................ Tupelo Convention & Visitors Bureau
. . . . . Mr. Carl Renfroe................ Renfroe Homebuilders
Linda Gholston Jim Pate Kiyoshi Tsuchiya Ms.Amy Richey ................ Amedisys Hospice
L.E. “Bo” Gibens Greg Pirkle Brent Waldrop Mr. Greg Thames. ............... Trustmark Bank
Bryan Hawkins Fred Pitts Mitch Waycaster Ms. Mary Sue fudor .............. Lamar Advertising
. . . Ms. Lizzette Van Osten ........... Home Chef Market
Lisa Hawkins Jack Reed, Jr. AlWiygul Mr. Tommy Wiggins .............. TeleSouth Communications - Tupelo
Frank Hodges Scott Reed Mr. Cole Wiygul ................. Independent Furniture Supply
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To celebrate the grand opening of
London Bridges Childcare &
Nanny Service Co., a ribbon cut-
ting was held. Pictured with CDF
Ambassadors are: Tommy Green,
CDF; Councilman Mike Bryan; Faye
Collier, London Bridges Childcare &
Nanny Service Co.; Sheryl Jones,
London Bridges Childcare & Nanny
Service Co.; Leon Hych, London
Bridges Childcare & Nanny Service
Co.; and Emily Addison, CDF. Lon-
don Bridges Childcare & Nanny
Service Co. is located at 2651
Traceland Drive in Tupelo, and can
be reached at (662) 269-2688.

Yates joins CDF team

The Community Develop-
ment Foundation is pleased to
announce that Carol Ann Yates
has been named Controller for
the organization. As Controller,
Yates will serve as financial ad-
visor to the company by pro-
viding financial analysis and
planning, budget control, and
profit and loss reporting. She
will also review, analyze, and
interpret budget reports for the
organization.

“I am excited to join the CDF
team and appreciate the op-
portunity to work for an organ-
ization of this calibre,” said
Yates. “I hope to provide value
to the team as a member of the

financial division and look for-
ward to serving our members
and the Tupelo/Lee County
community.”

Originally from Ripley, MS,
Yates holds a Bachelor’s and
Master’s of Accountancy from
the University of Mississippi.
While at the university, she was
a member of the National
Scholars Honor Society and a
Who'’s Who Among Students in
American Universities nomi-
nee. She previously served as a
graduate assistant for North
Residential College at Ole Miss,
and is currently studying to be-
come a certified public ac-
countant.

All-America City

|| L)

2011

CITY OF TUPELO
2011
ALL-AMERICA CITY

YOUNG

PROFESSIONALS

[T T

Join us for the July meeting of the
Tupelo Young Professionals

Thursday, July 21, 2011
5p.m.to 7 p.m,

Tupelo Community Theatre
201 N Broadway St.

Please RSVP to typ@cdfms.org.
For more information please visit the TYP website at www.typs.biz or
contact the CDF Office at (662) 842-4521.

Ly ps.bi ivm
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NMHS named as one of the nation’s top health systems

North Mississippi Health Services
(NMHS) has been selected for inclusion
in Modern Healthcare magazine’s listing
of the nation’s Top Health Systems.

Thomson Reuters compiles the an-
nual rankings after reviewing the per-
formance of 285 health care organiza-
tions. Those that made the third annu-
al list represent the top 20% of health
systems in the United States. The re-
sults are based on performance in the
following quality measures: mortality
index, complications index, patient-
safety index, core measures, 30-day
mortality rate, 30-day readmission
rate, average length of stay and HC-
AHPS score (patient satisfaction).

“We are honored to be selected
among the nation’s top health care
systems," said John Heer, NMHS pres-
ident and chief executive officer. "This
honor validates that our organization
is focused on the right things. The
quality measures used in this study
will serve as the basis of the Federal
Government's Value Based Purchasing
Program, which will begin in 2012."

NMHS was the only health care or-
ganization in Mississippi to make the
list. Geographically, the recipient lo-
cated closest to Tupelo was Ochsner

NORTH MISSISSIPPI
MEDICAL CENTER

Health System in New Orleans.
According to Modern Healthcare,
1,944 hospitals were included in the
study's 285 health systems, with each
system averaging 6.8 hospitals. NMHS
has six hospitals, North Mississippi
Medical Center in Tupelo, as well as a
community hospital system with lo-
cations in Eupora, Tuka, Pontotoc,

West Point, MS, and Hamilton, AL.
NMHS provides a continuum of
care to 700,000 residents in north Mis-
sissippi, northwest Alabama and por-
tions of Tennessee. The NMHS organi-
zation covers a broad range of acute
diagnostic and therapeutic services,
offered through its hospitals; North
Mississippi Medical Clinics, a regional

network of more than 30 primary and
specialty clinics; and nursing homes.
NMHS offers a comprehensive portfo-
lio of managed care plans. NMHS
works to achieve its corporate mission
to improve the health of the people of
this region by providing conveniently
accessible, cost-effective health care of
the highest quality.

wynw.jbhm.com

L)
JBHM

ARCHITECTR R

Jacksaon

Serving Tupelo & Northeast Mississippi
Since 1970

86643006184

We service
Apple’
products

#
. Authorized Service Provider

662.844.699NM

WEST MAIN SHOPPING CENTER e TUPELO, MS
THEUNIVERSEHASAPPLE.COM

Apple and the Apple logo are trademarks of Apple Inc., registered in the U.S. and other countries.
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Hope Family Ministries celebrates 10 years on Mattox Street

Isaiah 52:7 says “how beautiful on the
mountains are the feet of those who
bring good news, who proclaim peace,
who bring good tidings, who proclaim
salvation, who say to Zion, Your God
reigns!” This is exactly what Mike Mare-
cle and the staff of Hope Family Min-
istries have been doing in a building on
Mattox Street for the past 10 years.
While the ministry has been in exis-
tence since May 1995, the building
where the non-profit, faith-based coun-
seling service now resides was truly a
gift from God, and has helped Hope
Family Ministries provide a much need-
ed service to individuals, couples, and
families throughout North Mississippi
and the surrounding area.

Eleven years ago, Marecle and his
staff were fervently praying about the
direction God wanted them to go in
building or purchasing a new facility to
meet the growing needs of their
clients. One day, Marecle was asked to
fill in as a guest speaker for the Lion’s
Club. During this meeting, he shared
his testimony and about the increasing
needs of the counseling center. James
Mattox happened to be among those
listening during the meeting that day,
and unbeknownst to Marecle, God was
already working in the heart of this

businessman who owned a large
amount of land on Mattox Street in Tu-
pelo. The rest is history.

“Through Mr. Mattox’s generosity
and care for this community, thou-
sands of lives have been impacted,”
said Marecle.

Through the gift of Mattox, Hope
Family Ministries has shared 30,831
hours of Biblical counseling to 10,542
people. Their clientele reach across
socio-economic, age, race, and gen-
der barriers. Regardless of people’s
ability to pay, the ministry offers con-
fidential Biblical counseling, disciple-
ship training, and marriage enrich-
ment from board certified Christian
counselors. They accept referrals from

“Serving North Mississippi Since 1949

- -
Ey 3

B&B GCONCRETE
GO.,ING.

130 N. Industrial Rd. * Tupelo, MS 38802
842-6312 » Dispatch: 842-6313 ¢ Fax: 842-6327

email@bbconcrete.com

©DailyJournal-09

medical doctors, judges, attorneys,
pastors, and employers, but most re-
ferrals are simply by word of mouth.
Hope Family Ministries also partners
with Global Outreach to provide
training and ministering to mission-
aries, as needed.

“We are available to whoever needs
help in the community,” said Marecle.
“It is our desire that if there is de-
struction in someone’s life, we want to
help stop the destruction.”

As a 501(c)3 non-profit and United
Way Agency, 80% of Hope Family
Ministries' income is derived from the
community. They offer a program
called “Hope’s Heroes,” where dona-
tions can be made monthly on their

website at www.hopefamilymin-
istries.com. In fact, Marecle says that it
only takes 300 gifts each month to sup-
port the ministry, ranging from gifts of
$25 to $500.

Hope Family Ministries is providing a
much needed service to the citizens of
North Mississippi. This is evidenced by
comments from those individuals who
have received counseling from Marecle
and his staff: “Your words were like
balm to a wound,” “How my soul need-
ed to hear your words of wisdom and
love and support,” “with God’s help you
got me over some hurdles in life. I don't
know what I would have done without
Hope Family Ministries.”

As Hope Family Ministries celebrates
ten years in their building on Mattox
Street, they hope for many more years
of bringing good news, peace, and pro-
claiming salvation for all of the citizens
of Tupelo, Lee County, and North Mis-
sissippi.

Hope Family Ministries is located at
2754 Mattox Street in Tupelo and can
be reached at (662) 842-4673. Their
hours are Monday through Thursday, 8
am. to 5 p.m. and Friday, 8 a.m. to 12
noon. For more information, please
visit www.hopefamilyministries.com
or check them out on Facebook.

MILAM LAW PA
POB 1128
Tupelo, MS 38802

JAMES THOMAS MILAM

announces with pleasure
the opening
of

MILAM LAW PA
336 N Broadway, Tupelo, MS 38804

for the General Practice of Civil Law
emphasizing
Business & Finance, Commercial Law & Litigation,
Creditors’ Rights, and Transactional Real Estate

Email: jtm@milamlawpa.com

Telephone: 662.205.4851
Facsimile: 888.510.6331

MILAM

LAW PA

FREE BACKGROUND INFORMATION AVAILABLE UPON REQUEST
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A I INGRAM

COMMUNITY
LEADERSHIP

INSTITUTE
TUPELD ¢ LEE COUNTY, MISSISSIFR

The Jim Ingram
Community
Leadership
Institute Is

presently

accepting
nominations for
the new class.

Participation in

the Jim Ingram
Community
Leadership

Institute is open

to persons at
least 21 years of
age, living, working,
or committed to

the growth of
the Tupelo/Lee

County area.

Please contact the CDF office
at (662) 842-4521
for further information.
The nomination form is
available at www.cdfms.org.

HealthWorks! makes health education fun

HealthWorks!, a children’s health
education center with a dynamic
teaching approach, is making a posi-
tive difference in the region’s health
status. Up and running (literally)
since February 2009, HealthWorks!
brings an unparalleled energy to
health education with the mission to
“infectiously contaminate kids of all
ages to learn, have fun and make
great life choices,” and is hitting the
mark in all of these areas.

Field trips for school aged children
are the “bread and butter” for
HealthWorks!, having more than
45,000 school children visit from 35
counties in Mississippi, Alabama and
Tennessee. But don't be surprised to
find a church group enjoying a
Learning Lab program, a senior citi-
zen group engrossed in exhibits on
the Fun-Tastic Floor, or a corporate
team building workshop being held
in the Zoom Room! Special events,
community programs and general
admission bring HealthWorks!” reach
to include more than 67,000 visitors
in just two short years.

While the rate of childhood obesity
is a staggering statistic in America
today, HealthWorks! is combating it.
As a state of Mississippi certified sup-
plemental health education provider,
HealthWorks! offers much-needed
health education to children and
families throughout the area on how

to eat and live a healthier life.

“Our educational program offering
is aligned with what is going on in
the classrooms in this region,” says
Donna Loden, program coordinator.
“We are able to complement and
support curriculum and health stan-
dards frameworks, but in a way that a
typical classroom cannot.” Health-
Works!” interactive, energetic style
makes an impact with students.
Many teachers observe that their stu-
dents are learning and don’t even re-
alize it, and there is data to support
that observation.

HealthWorks! has an ongoing rela-
tionship with the Social Science Re-
search Center at Mississippi State
University to evaluate both visitor sat-
isfaction and program effectiveness.
Each year, the HealthWorks! evalua-
tion team dives a little deeper into as-
sessing the impact of the field trip ex-
perience. To date, studies show that
beneath the wacky, fun-filled experi-
ence there is real learning going on. A
study of a nutrition program aimed at

third- through fifth-graders conduct-
ed recently indicates that 82 percent
of students showed improved knowl-
edge from pre- to post-testing. In the
same study, 100 percent of teachers
agreed that the program enriched or
reinforced students’ knowledge.

HealthWorks! also strives to engage
the community beyond the field trip
experience by hosting a variety of
health and wellness programs,
camps and events. Partnerships with
the Lee County Medical Alliance, Ju-
nior Auxiliary, Kiwanis, Boys and
Girls Clubs, and other local organiza-
tions allow connections to be made
within the community to enrich and
improve health literacy.

Admission fees are very nominal to
allow all students an opportunity to
come to the center regardless of fi-
nancial status. Those fees, however,
provide only one-third of the center’s
approximate $500,000 annual operat-
ing budget. As a non-profit organiza-
tion, HealthWorks! must continually
rely on charitable support from the
community, private contributions
and grants to fund its operations.

HealthWorks! is located at 219 S.
Industrial Rd. in Tupelo and can be
reached at (662) 377-KIDS (5437).
Hours are Monday through Friday,
8:30 a.m.-4 p.m., and Saturday, 10
a.m.-2 p.m. For more information,
visit www.healthworkskids.org.

A ribhon cutting was held to celebrate the grand opening of SRG in Tupelo. Pictured on the front row of the event are: Julie Baker, SRG; Leslie
Burks, SRG; Jessica Kennedy, SRG; Andrea Mobley, SRG; Valerie Alyea, SRG; Peggy Wilson, SRG; Scott Stevens, SRG; Sherri Stevens, SRG; Council-
man Fred Pitts; Supervisor Tommie Lee Ivy; David Rumbarger, CDF; Sean Thompson, Lee County; Tommy Green, CDF; Mieko Kikuchi, Renasant Bank;
Thom Eason, Japan America Society of Mississippi; Josh Humber; John Henson; David Nelson; and Felecia Cole. Pictured on the back row are: Mike
Armour, ARC; Mark Prince, Cellular South; Mike Russell, Delta Talk Radio; Billy Burks; Todd Beadles, CDF; Wayne Averett, Modern Woodmen; Greg
Burks, Renasant Bank; and Drew Robertson, Office of U.S. Senator Roger Wicker. SRG is located at 1860 Graham Dr. in Tupelo and can be reached
at (662) 791-7877.
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Brangenberg honored for Main Street career

Debbie Brangenberg was recently

PaGE 17

Brangenberg has also been recog- town Tupelo Main Street Association, i

=

honored at the 2011 National Main
Street Conference for her long-term
career in Main Street. Brangenberg has
22 years of service as a Main Street
professional in Mississippi, and has
served as the executive director of the
Downtown Tupelo Main Street Associ-
ation since 1991.

At the closing session of this year's
conference in Des Moines, Iowa, Na-
tional Trust President Stephanie
Meeks recognized Main Street direc-
tors with more than 20 years experi-
ence.

“The National Trust for Historic
Preservation is proud to have had a
strong leader such as Debbie
Brangenberg as a partner for the past
22 years,” said Doug Loescher, director
of the National Trust Main Street Cen-
ter.

“Her work to preserve and revitalize
downtown Tupelo has been outstand-
ing and her leadership skills are one of
the reasons that the National Trust
Main Street Center selected Tupelo as
a demonstration project last year," he
said.

nized for her service by the Mississippi
Main Street Association (MMSA).
During her long tenure, Downtown
Tupelo has won several state Main
Street awards. In 2010, Brangenberg
was awarded the Charles O. Beasley
Scholarship Award for Main Street
Manager of the Year.

"We are very proud and honored to
have Debbie recognized as one of the
Main Street Directors with over 20
years of service," said Bob Wilson,
MMSA executive director. "Debbie is a
colleague I have worked with and ad-
mired through the years as well as a
great friend."

Brangenberg has gotten the busi-
ness community involved in down-
town Tupelo and has worked on sever-
al successful projects, including the
redevelopment of the Fairpark District
in downtown Tupelo, for which
Brangenberg was project coordinator.
The Tupelo Fairpark District won a
Phoenix Award for Excellence in
Brownfield Redevelopment in 2009.

Brangenberg provides leadership for
the many events put on by the Down-

which include the very successful Tupe-
lo Elvis Festival, the Elvis Birthday Cele-
bration, St. Patrick’s Day Parade, Chili
Festival, Children’s Halloween Carnival,
Holiday Open House, Fairpark Tree
Lighting, Reed’s Christmas Parade, and
the Tupelo Farmers’ Market.

MMSA is a downtown revitalization
program of the National Trust for His-
toric Preservation and the Mississippi
Development Authority with many
strategic partners. MMSA works with
more than 50 cities and towns in Mis-
sissippi to provide training, technical
assistance, and resources to local pro-
grams. As the coordinating state Main
Street program, MMSA helps establish
local programs, plan revitalization
strategies, develop detailed imple-
mentation plans, and solve specific
problems in Main Street areas as well
as provide ongoing training for Main
Street managers and members based
on the Main Street Four-Point Ap-
proach®: Organization, Promotion,
Design, and Economic Restructuring.
For more information,
visit www.msmainstreet.com.

Business Boxed
Lunch & Learn

Wednesday, July 20, 2011
11:45 a.m. - 1:.00 p.m.
CDF Boardroom
300 W Main St.

“Creating Your
Personal Brand”

Presented by:
Nathan Green
Dale Carnegie Training
of the Mid-South

To reserve your spot, please register at
www.tupelochamber.com
or call the CDF office at (662) 842-4521.
$10 - CDF members, $20 - Guests
Lunch will be provided.

JUNE TYP

The June Tupelo Young Professionals event was held at Old Venice Pizza Company. Pictured at the event are: Kory Hunter, Emily Guyton, Bon-
nie Mize, Amanda Wallace, Kaycee Burrell, and Ben Burrell.
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Are you taking advantage
of ChamberAdvantage?

Visit www.cdfms.org/chamberadvantage to view over 150 great discounts available

45 Wrecker Service
Abner’s of Tupelo
A Cook’s Place
Advanced Screening Solutions, LLC
AdvanceStaff, Inc.
Aero Studio
Alliance Collection Service
American Flooring, Inc.
Anytime Fitness (East Main)
Anytime Fitness (West Main)
ARAMARK Uniform Services
Auto Spa Inc
AvonLea Assisted Living and Retirement
Community
B & B Concrete Co., Inc.
Baby’s Kickin’ Ultrasound
Back Bay Auto Repair
& Custom Exhaust
The Bakery
BancorpSouth
Bar-B-Que by Jim
Barnes & Noble
Barnes Crossing Hyundai Mazda
Bekins-Morgan Moving & Storage, Inc.
Belle Ame Salon & Spa
Billie’s Catering, Inc.
and Mt. Vernon Place
Bishop’s BBQ Grill
Bishop’s Flowers & Gifts, Inc.
Celebrity Coaches
Central Segway of Mississippi
Chick-fil-A (Mall at Barnes Crossing)
Chick-fil-A (Thompson Square)
Children’s Dental Clinic
Classic Finishes
Clayton O'Donnell, PLLC
Comfort Suites
Confortaire, Inc.
The Cotton Bolt
Country Flooring
Covenant Storage
Creative Cakes & Supplies
The Dance Studio
Darlin’s Plants
DB's Floral Designs N More
Devilish Marys
Dillard Enterprises, Inc.
The DJ
Dossett Big 4
D & S Lube Service
Dwayne Blackmon Chevrolet, Inc.
Easy Find Directories

to CDF members from these participating partners.

ChamberAdvantage

Participating Partner

COMMUNITY DEVELOPMENT FOUMNDATION

Edible Arrangements
Exceed Technologies
EZ Wireless
Friends of the Oren Dunn City Museum
Go Box of Tupelo
Great American Cookie
Gum Tree Mortgage, LLC
Gum Tree Museum of Art
Hampton Inn New Albany
The Hannahouse Adult Daycare Center
Head Over Heels Salon & Day Spa
Hilton Garden Inn-Great American Grill
Holiday Inn Express & Suites
Honda of Tupelo
Honey Baked Ham & Café
House of Fragrance
Innovative Landscape
Jody's Flowers and Fine Gifts
Kay's Kreations
LaQuinta Inn & Suites
La Vino Wine & Spirits
Lighthouse Web Dezines
The Link Centre
Lisa Browning Photography
Little’s Jewelers
Loar Service Company, Inc.
Luxe
M&F Bank
Magnolia BBQ & Fish
Magnolia Business Systems
Margarete’s Fine Chocolates
Martin Dental Clinic, PA
Marty Pettit Photography
Maurices
McAlister's Deli
Dr. Rebecca S. McDougald
McKinney's Hair & Unique Fashions
MEA Drug Testing Consortium
Meineke Car Care Center
Melange
Midnite Pottery
MLM Clothiers
Nails City of Tupelo
New Beginnings Adoption
and Family Services
NEWMS
NMMC Wellness Center
North Mississippi Orthodontic
Associates, PA
North Mississippi Periodontal Clinic
Northeast Mississippi Daily Journal

www. TupeloChamber.com

Look for this sticker in the window of participating CDF member
businesses to receive your special discount. To be a participating
partner of ChamberAdvantage, call the CDF office at (662) 842-4521.

Northwestern Mutual Financial
Network-Wesley Jones

Oasis Youth, Inc.

0ld Venice Pizza Company

One D'Ville Place

Oscar’s Fine Wine

Papa John’s Pizza

Party Works Outlet

Penske Truck Leasing/Rental

PHI Fabric Warehouse

Premier Prints

Premiere Lady Fitness

Presley’s Flowers

Pro Golf of Tupelo

Pro Qil Shop, Inc./Xpress Lube

Rebelanes, Inc.

Reggie White Sleep Disorder Center

Renasant Bank

Room to Room

Safestore of Tupelo, Inc.

Scrubs & Company

Scrubs & More

SEO Spider Master LLC

Servpro of Tupelo

Sherwin Williams Floor Covering
Skybox Sports Grill & Pizzeria
SNAP Fitness

Snelling Staffing

Sonny T's Plumbing

Southern Home Solutions, Inc.
Sportsman Lawn & Landscape
SprintPrint of Tupelo

Stone’s Jewelry & Gifts Inc.
Teacher’s Pet

Tierce Motivational Training
Tigrett Steel

Tony Barber Wrecker Service, LLC
TRI Inc Realtors

Tupelo Automobile Museum
Tupelo Christian Preparatory School
Tupelo Diamond Brokers
Tupelo Diesel Service, Inc.
Tupelo Eye Center Optical

Tupelo Manufacturing Company

Tupelo Smiles

Tupelo Tint/The Blind Side

Tupelo Trophy

UniFirst Corporation

U-Save Auto Rental

U.S. Lawns of NE MS

Vanelli's

Varsity Vacuums

Village Frame Shoppe, Inc.

Voe’s Boutique

Water Depot of Tupelo,
Your Culligan Dealer

Way-Fil, Inc.

West End Catering Company

West Tupelo Self Storage

Wheeler Roofing, Inc.

Whitetail Ridge Outdoors

Wicks n" More

Wiese Material Handling

Williams Transfer & Storage

Yellow Lovebirds
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Branding bridges the gaps in advertising

rand. Identity. Logo.

These are words thrown
around by everyone from the
novice to the seasoned mar-

keter. Isay “thrown around” because
I've heard few put the proper gravity
on the meaning of these words — or ad-
equately explain what they mean.
Some would say these words are the
same. They're actually three separate,
yet closely intertwined ideas.

M Your brand is the essence of your
business. It’s everything you offer the
public, from marketing strategy to
mission plan to your product. Your
brand is everything you are. This might
seem like an overwhelming concept.
There’s good reason - it is an over-
whelming concept.

There are tools to make this more
manageable. One of these is the mar-
keting strategy exercise outlined in my
column about advertising strategy in
the May 2011 Business Journal, “Creat-
ing advertising to attract the public
takes sound strategy.” Brand has been
erroneously used as a verb, as in
“branding a business.” Understand

BUSINESS JOURNAL

that a brand can't
be manufactured.
Your brand exists
now; it must be
embodied in your
identity.

H Your identity
is the outward ex-
pression of your
brand. What are
identifiers of who
you are? This
might be the type
of employees you
hire or your com-
pany philosophy.

Next time you're

MABUS
in the mall, com-

MARKETING
MATTERS
pare the feeling of

Hot Topic to Coldwater Creek. The
difference you feel when you walk
into the different stores is the expres-
sion of each one’s brand. Unlike
brand, you can create an identity.
However, an identity usually comes
along inherently as a byproduct of
brand. Even so, you can make deci-
sions on the decor of your place of
business, employees, uniforms, etc.,

Josh

Qur low loan rates can help!

Col o vigt seog brandh tocay and gt starbed

MAF Bark can help wou get back 1o busresss with

giremad I rabes and canwenignt gayment cplbions,

M&E..«

EXCEERING EXFECTATIONS EVERYDAY
- BIMGE 1350

wwow.mibark.com = 1,000,379, 5445

that embody your brand.

B One of the most important items
you'll choose as part of your identity is
your logo. Alogo is a mark that repre-
sents your business graphically. This
can be an image, a particular style of
text or a combination of both. Recog-
nizable examples are the Nike “swoosh”
or the Coca-Cola script. A logo must be
a unique identifier of your business. A
logo is so important because when
properly designed and utilized, it will
do alot of work for your business.

Alogo occupies a very specific space
in the advertising world. It is a bridge
between the gaps between advertising
messages. This is necessary because
advertising is so temporary. Almost all
advertising exposure is expressed in
seconds. This is true for everything
from a 30-second commercial to the
five second shelf-life of a tweet.

Although we're bombarded with ad-
vertising messages every day, there is
normally a gap between messages
from the same company. How do we
recognize and discern that a 30-sec-
ond TV commercial seen on Tuesday is
from the same company as a newspa-
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per ad on Thursday? The bullseye
should be the logo. The logo is the de-
vice that instantly communicates “this
message was brought to you by ....”

So how important is the logo? Ac-
cording to how much large companies
invest, the answer is “very.” Pepsi-Cola
reportedly paid around $1 million for
the research, design and implementa-
tion of its 2009 logo update.

How important should it be for the
North Mississippi business? Although
the economy of scale is different, the
answer should still be “very.” Alogo
bridges the different contacts you pay
for when you invest in media.

A successful logo makes your media
investment more powerful because it
will aid the cumulative effect of differ-
ent media working together.

When looking at your own business,
take great care in understanding your
brand, how it impacts your identity
and how your logo matches these.

Josh Mabus is the owner of the Mabus Agency, an
advertising and marketing agency in Tupelo. Contact
him at (662) 823-2100 or josh@mabusagency.com.
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BY MICHAEL HARRELSON
Special to the Business Journal

The history of family wealth in
America is filled with examples of the
accumulation of vast sums of financial
capital by a single visionary entrepre-
neur lasting one or two generations
before being depleted by the end of
the third generation.

The apparent near certainty of this
financial “shirtsleeves to shirtsleeves”
theory is so compelling in contempo-
rary times, when reversals of fortune
appear to be governed by forces be-
yond the control of individual families,
that few dare to entertain the possibili-
ty of creating and maintaining family
wealth that lasts through four or more
generations.

Two financial experts who have care-
fully examined the
record of success and
failure of some of the
country’s wealthiest
families make a power-
ful case for the possi-
bility of maintaining
and growing family
wealth.

As an attorney who

HARTNETT has counseled many of
the world’s wealthiest
families and the author
of “Family Wealth —
Keeping It in the Fami-
ly,” James E. Hughes Jr.
has devoted his career
to exploding the myths
about wealth creation
and growth across gen-
erations. Hughes’ ideas
HUGHES have been the inspira-
tion and business
model for Mark C.
Hartnett’s Family
| Wealth Practices firm
in Oxford.

In his book, Hughes
cites the example of
families such as the
Rothschilds and Rock-
efellers, who have
prospered over several
generations. An unrec-
ognized part of the Rockefeller’s long-
term was John D. Rockefeller Sr. not
compelling his son to remain in the
family business once he had deter-
mined that his calling lay in family
governance and philanthropy.

“Here is America’s wealthiest man,
with only one son, agreeing that the
son was not obliged to follow the fa-
ther’s dream,” Hughes wrote.

The implications of this decision by
the nation’s most successful patriarch
at the time are not lost on Hartnett.
His firm counsels clients on the in-

WILSON
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Family wealth can carry

evitable death, divorce, communica-
tion and succession issues, as well as
external family risks such as inflation,
wealth taxes and beneficiary/trustee
relations that also have an impact on a
multi-generational family wealth plan.

“Rockefeller’s decision was not just a
great act of love toward his son,” Hart-
nett says. “It also demonstrated his un-
derstanding that a successful family
wealth preservation plan is centered
around enhancing the lives of its indi-
vidual family members.”

When Hartnett begins working with
a family, he usually starts by conduct-
ing one-on-one interviews with mem-
bers of each generation with whom
he’ll be working, determining their
goals and dreams and establishing a
baseline to measure individual and
family progress.

Hartnett also says he watches for
that second- or third-generation fami-
ly member with the potential to en-
hance or derail the family fortunes.

“If someone has a passion to be an
attorney and is forced to take a posi-
tion in the family business, then that
could spell trouble down the road,” he
said.

Equally devastating to the family for-
tune is failing to recognize and culti-
vate the talent of third-generation
family members, Hartnett added.

“Quite often, a family’s future suc-
cess can rest on the shoulders of
someone not yet old enough to as-
sume a leadership role,” he said. “The
failure of a family to recognize this can
be as detrimental as refusing to come
to terms with the family members who
are clear liabilities to its wealth preser-
vation.”

To head off such risks, Hartnett devel-
ops a family governance structure for
each of his clients that he incorporates
into the family’s legacy documents.

“I help my families define how they
are going to make joint decisions,
which are crucial to successful family
transitions. For example, at some point
each generation of a family has to have
the mindset that they will become the
new first generation. If they do not
take on that mindset, that is one of the
first signs that the wealth is quickly
coming to an end.”

Defying the cycle

While there are many ways to create
financial wealth, Hartnett notes that
families desiring to overcome the
shirtsleeves proverb often have similar
characteristics. These include humility,
perseverance, courage, a sense of
stewardship and a love for others.

A well-known family endeavoring to

defy the shirtsleeves to shirtsleeves
cycle of wealth is the Wilson family of
Memphis, which now has individuals
from its third generation actively
working in the business. The patri-
arch of the family, Kemmons Wilson,
founded the Holiday Inn hotel chain
that revolutionized the hotel industry
in America in the second half of the
20th century and changed the way
Americans travel and work.

Although the Holiday Inn brand is
now owned by InterContinental Ho-
tels Group, the Wilson family has con-
tinued to build on the success and
legacy of its family patriarch through
the Kemmons Wilson Companies and
the Kemmons Wilson Family Founda-
tion that the elder Wilson founded
with his wife in 1960.

Today, the family holdings include
resort timeshares, hospitality, avia-
tion, real estate, insurance and finan-
cial services, said C. Kemmons “Kem”
Wilson I1I, the grandson of the
founder. He is vice president of Kem-
mons Wilson Inc. and executive vice
president of Wilson Investment Man-
agement, headquartered in Memphis.

Like the Rockefellers, the Wilson
family has added to its wealth while
preserving its legacy of philanthropy
that, according to Hughes, teaches
succeeding generations more about
long-term wealth preservation than
either spending or accumulating
wealth.

“It has been a great tool,” Wilson
said of the foundation that seeks to
positively impact and transform the
Memphis community through its
grant-making and has established
categories for giving including com-
munity outreach and development,
advancement of youth, enrichment of
education, faith-based ministries and
health and research-related organiza-

Jury 2011

tions.

“It has and will continue to serve as
a vehicle that keeps the family con-
nected as we begin to expand expo-
nentially into the fourth generation
now with close to 70 family mem-
bers,” he said.

While the companies provide op-
portunities for individuals to be in-
volved in the family businesses, Wil-
son said family governance rules es-
tablished early on guard against nepo-
tism and the hiring of any person who
has not first demonstrated his or her
abilities elsewhere.

“It's not just handed to you,” Wilson
says. “You have to prove your stripes.”

In his own case, Wilson worked for
an institutional investment consult-
ing firm after college and then for a
nonprofit company that provided
community services for mentally and
physically handicapped adults. He
then went on to earn a graduate de-
gree in hospitality and an MBA from
Cornell University.

Along with helping the community,
Wilson said the foundation is an inte-
gral part of embracing the future.
“Continuing the family’s business
legacy is important but equally im-
portant is continuing the family’s
legacy of giving too.”

By law, the Kemmons Wilson Family
Foundation is required to give away a
certain percentage of its assets annu-
ally. While most of this giving goes to
the aforementioned categories, a small
portion is carved out and each family
member is able to personally direct
gifts from the foundation on their be-
half. “This allows us to pass on the val-
ues of the family and the legacy of giv-
ing to future generations.”

Michael Harrelson is a feature writer and advertising
copywriter based in Oxford.
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Wicks

Continued from Page 4

“Seeing Kim and Haley work togeth-
er just gives me such satisfaction and
a sense of having come full circle
now,” Beckey said. “Kayla has an un-
canny ability to decorate and has an
eye for color and coordination. She,
too, is finding her own place in the
business.”

In fact, Kayla helped decorate the
mall store.

“This is definitely a family busi-
ness,” Kim said with a laugh.

Finding their way

In the midst of regaining control of
their company, the Neals had to face
some personal tragedy as well. Kim
lost her infant son, Dillon, and three
months later, Beckey’s husband died.

Crossroads

Continued from Page 9

Faith is a theme in the sisters’ pot-
tery. The shop in Baldwyn has plenty
of crosses for sale, and crosses deco-
rate other pieces in the store.

The name of the business comes
from the business’s location, which is
in the middle of Brice’s Crossroads Na-
tional Battlefield.

The sisters moved into the space in
December 2005.

“When we got over here, we thought
we were in hog heaven,” Sandlin said.
“That didn't last long. We've decided
that we can’t gain any weight or we
won't be able to get in here.”

The building is divided into the pub-
lic retail area, the office and the work-
space where the pottery is made.

“Eighty-five to 90 percent of the time
is making,” Sandlin said. “The rest of
the time is devoted to (administrative
tasks) and shipping.”

The shop also has workout equip-
ment and chairs.

“The most important part of the day
is to sit,” Hall said. “I'm afraid it takes a
toll on your body.”

The two also are never far away from
a bottle of thick hand lotion. Gold
Bond is Sandlin’s preferred brand to
soften her skin.

“Summer time, it’s not so bad,” San-
dlin said. “Winter time, it’s bad.”

In 10 to 20 years, Hall wants to be
“on top of the ground and vertical.”

“You can tell we live day by day,”
Sandlin quips. “In 10 to 20 years. ... I
don’'t mind getting up in the morning
and coming out here at all.  hope I
feel the same way then.”

Contact Carlie Kollath (662) 678-1598
or carlie.kollath@journalinc.com.

“It was just the beginning of years of
personal traumas for my daughter and
I that took a great toll on our focus
and creativity,” Beckey said. “As we
struggled to recover from personal
tragedies, we began to heal by focus-
ing on the one thing in common that
we all shared - our love for our busi-
ness.”

Wicks n’ More is rolling out new
products, including candles with
wooden wicks, which have been very
popular, Kim said.

The Neals exhibit at major trade
shows including Dallas, Atlanta and
Denver, in addition to some smaller
markets, capturing new customers
and retaining old ones.

But the Neals are staying away from
larger retailers, despite the appeal.

“We've had a lot of offers, but we've
turned down most of them because of
a lack of space,” Kim said. “We like
where we are now. We're not too big to

still be able to have our hands in what
we're doing.”

Growing too fast probably won't be
a problem with the economy still re-
bounding. The recession culled the
weaker players from the market, but
Kim said the competition is just as
fierce.

“Our costs have gone up just about
everywhere,” she said. “We use a pe-
troleum product — wax — and every
time prices go up, so do our wax
prices. We're paying five times what
we did when we started, but our
wholesale prices have gone up a little.”

The prices for fragrances used for
the candles also have skyrocketed. A
commonly used spice, cinnamon, has
gone from about $15 a pound to $40 a
pound in the past year.

“We haven't raised prices as much
as we could, and that has cut into our
margins,” Kim said.

“We try to look at the retailers’ side

and because we are retailers, we strug-
gle with ways to make up for the cost
of the wax and fragrance increases.
But truthfully, there is not a lot we can
cut back on,” Beckey said.

Still, despite the challenges, mother
and daughter — and now granddaugh-
ters — see better days ahead for a
Northeast Mississippi-made business
that got its start more than a decade
ago as merely a hobby.

“We've got the best people working
with us that we've ever had,” Kim said.
“They’re dedicated, they’re proud and
you see it in everything they do.”

Said Beckey, “We feel reborn, and
the opening of this Tupelo store will
bring back so many wonderful people
that we used to love see walking in our
doors. And watching them enjoy our
products brings such a rewarding feel-
ing.”

Contact Dennis Seid at (662) 678-1578
or dennis.seid@journalinc.com.

Business

Delta to return jet

service to airport
B TUPELO - Delta Air Lines will return jet service
to Tupelo Regional Airport, starting in September.

“We do plan to switch the service from the
Saab 340 turboprops to CRJ-200 regional air-
craft in September,” said Delta spokesman Tre-
bor Banstetter. “The reason for the switch is that
we're phasing the Saab 340s out of our fleet,
as they are the least fuel-efficient aircraft that
we operate.”

The CRJ-200s can seat as many as 50 pas-
sengers, compared to 34 for the Saabs.

While passenger boardings in Tupelo have
risen more than 17 percent for the first five
months of the year compared to the same pe-
riod a year ago, the numbers still aren’t
enough for Delta to continue providing service
without a federal subsidy.

Delta has a two-year, $974,000 annual con-
tract through the U.S. Department of Trans-
portation’s Essential Air Service program to
provide 15 weekly flights to and from Memphis
that expires July 2012.

As for any schedule changes because of the
jets, Banstetter said none are planned.

Renasant adding $680M

to its trust operations

B Renasant Corp. is adding $680 million in
assets to its trust operations with the acquisi-
tion of the Birmingham, Ala.-based trust unit of
the Royal Bank of Canada.

The deal does not involve the separate trust
operations of RBC Wealth Management in the
U.S. or RBC Trust Co. RBC in June sold its re-
gional banking operations, RBC Bank USA, and
its credit card operation for $3.62 billion to

PNC Financial Services Group.

In the Renasant agreement, which is expect-
ed to close by Aug. 31 and pending regulatory
approval, RBC Bank will transfer its $680 mil-
lion in assets under management. The assets
are comprised of personal and institutional
clients with more than 200 trust, custodial and
escrow accounts, to a wholly-owned subsidiary.
Renasant Bank then will acquire all of the
ownership interests in the subsidiary.

Renasant said its wealth management and
trust assets under management and advise-
ment will nearly double to $1.5 billion when
the deal is finalized.

Renasant expanding

Alabama footprint

M Renasant Bank is extending its footprint in
Alabama by adding three experienced bankers
for an office in the state’s capital.

Already in Birmingham, Huntsville, Decatur
and Madison, with a combined $600 million in
assets, Renasant is entering Montgomery for
the first time.

The Tupelo-based bank, with more than $4.2
billion in total assets, named Pete Knight Jr. as
its Montgomery city president. Joining him are
Bill Renfroe, who was named senior vice presi-
dent, and Gerald Boone, who was tapped as
vice president.

Renasant is negotiating a lease for the
Montgomery office, said Renasant spokesman
John Oxford.

Two new hotels open,

another coming soon
M TUPELO - Two new hotels have opened, with
another opening in about a month.

The 88-room Hampton Inn and Suites
opened on July 1 and the 87-room Fairfield Inn

and Suites opened on July 5.

A Best Western Inn and Suites , with 80
rooms, is expected to open by early August.

The Hampton is owned by Kana Hotel Group
of Knoxville, Tenn.

The Fairfield, along with the Courtyard by
Marriott in Tupelo and the Hampton Inn in New
Albany, are owned by Ascent Hospitality of Dal-
ton, Ga.

The Best Western is owned by Tupelo-based
ABRMP Management, headed by Bruce Patel.

ITAWAMBA COUNTY

BlueFire Renewables plans

to begin fall construction

B FULTON - With initial site preparation com-
plete, BlueFire Renewables is closing in on fi-
nancing to begin construction of its $300 mil-
lion plant here.

BlueFire CEO Arnold Klann said the company
is awaiting additional financing with the U.S.
Department of Energy and the Department of
Agriculture.

BlueFire already has received $88 million in
grants to help fund the plant. The money was
part of a $564 million federal investment in
19 biorefinery projects in 15 states.

About $270 million more is needed, mostly
through equity financing, with the rest through
debt.

Once financing is closed this fall, Klann said
construction will begin, perhaps in late Sep-
tember or early October, Klann said. Construc-
tion could take 18 months to complete. At
peak construction, some 600 workers will be
on site. The first phase of construction created
52 jobs.

Once operational, the plant - which will be
able to produce 19 million gallons of ethanol
a year - will employ 75 to 80 workers.

— Daily Journal reports
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Intellectual property protection not only for artists

he business world has changed

substantially the past 25 years.

Business files now are kept

electronically. Information is
shared and communicated electroni-
cally. Businesses are built and operat-
ed on innovative and creative plat-
forms.

Before the electronic era, intellectual
property was the staple of inventors,
authors and artists — and the businesses
that promoted them — to protect their
creations and to provide for royalties
from the sale or license of their works.

Today, intellectual property is a valu-
able asset for all businesses attempting
to differentiate themselves from com-
petitors and establish themselves as
the leader in their particular industry
group. There are three main protec-
tions for intellectual property — trade-
mark, copyright and patents.

H Trademarks are distinctive marks,
mottos, devices, symbols or names
that a manufacturer stamps, prints or
affixes to the products or goods it pro-
duces to identify its products or goods
and distinguish them from its com-
petitors. Trademarks are valuable tools
for branding purposes and for a manu-
facturer to distinguish its products

from inferior prod-
ucts of his com-
petitors.

The mark,
motto, device,
symbol or name
must either be
used in commerce
or the person
claiming the mark
must have a bona
fide intention to
use the mark in
commerce. The
distinguishing
brand may be reg-
istered on the
principal register
established by the
United States Trademark Act. Registra-
tion can be a lengthy process — each
registration is published before accept-
ance so that other registrants have an
opportunity to object to the registra-
tion for being too closely related to an
existing registered mark, which could
cause confusion in the marketplace.
Always seek the counsel of a knowl-
edgeable attorney regarding trademark
registration and protection.

H Copyright laws protect original

i)
:11

&

Bill
TURNER

www.roomtoroom.net

Keeping Northeast
Mississippi Working

There’ no place
like home.

OPEN MON-SAT 10AM-6PM

3651 CLIFF GOOKIN BLVD, TUPELO » 844-5378

Today, intellectual property is a valuable asset for
all business attempting to differentiate themselves
from competitors and establish themselves as the
leader in their particular industry group. There are
three main protections for intellectual property —
trademark, copyright and patents.

works of authorship fixed in any tangi-

ble medium of expression from which
they can be perceived, reproduced or
communicated. There are various cate-
gories of copyrights, including literary

works, musical works, dramatic works,

motion pictures, sound recordings and
architectural works. Contrary to popular
belief, copyright protection does not ex-
tend to any idea, procedure, concept,
process, system, method of operation or
discovery. Copyrights may be registered

with the U.S. Copyright Office, which is

a part of the Library of Congress.
Registration establishes when the
work was created, thus protecting the
claimant from having someone use his
work without permission. Copyrights
are protected for 70 years after the
death of the author/creator. Copyright
protection is a matter of first creation.

An experienced intellectual property

attorney can assist an author or artist
in protecting his or her creation.

H A patent is a grant of exclusive
privilege or authority by a government
or sovereign authority. In the U.S,, this
grant is through the Constitution and
is administered by the U.S. Patent and
Trademark Office. A patent is a grant to

an inventor to exclude others from
making, producing, offering for sale or
selling the invention throughout the
U.S. or importing the invention into
the U.S. for a limited time in exchange
for public disclosure of the invention
when a patent is granted.

Patents can include methods of op-
eration, processes and systems. Patent
registration is a lengthy, technical and
expensive process for which an inven-
tor should seek guidance from an ex-
perienced patent attorney.

The more recognizable a name,
product or service is, the more unique
and scarce a work is, the more valuable
the asset.

The body of intellectual property law
is designed to protect the creative and
spur innovation. Hard work and cre-
ativity alone are insufficient to protect
the inventor, designer, author or origi-
nator. Pro-active steps must be taken.

Intellectual property law is the key.

Bill Turner is a business law attorney and the princi-
pal of William F. “Bill” Turner Law PLLC in Oxford. He is
licensed to practice law in Mississippi, Tennessee,
New York and Washington, DC. Contact him at (662)
234-8137 or btumner@billturnerlaw.com.

Enrich your community Erate

through a neighborhood s

network of caring

Achieve your homeownership goal, and help make a positive difference —
right in your own backyard! Our Sharing Advantage® program enables you

to support a worthy local cause.

When you close a purchase or refinance loan with Wells Fargo Home
Mortgage, we'll make a $300 contribution to the faithbased or non-profit

organization of your choice.!

Designate a recipient that serves your community, and extend the benefits
of your customer relationship to your neighbors. With our Sharing

Advantage program, charity really does begin at home!

e

Contact a local home mortgage consultant today for details.

662-407-2251 1413 West Main Street, Suite A ¢ Tupelo, MS 38801

(=Y

LS 1 of Wells Fargo Bank, N.A. ©2011 Wells Fargo Bank, N.A. Allrights reserved. NMILSR ID 399801

1. The recipient organization must have status under 501(c}3 of the Intemal Revenue Code. Contact a home mortgage consultant for
details Information is accurate as of ate of printing and i subject to change withou notice, Wels Fargo Home Morigage s  division
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COLONIAL PLACE APARTMENTS

Cheryl Cousin

Site Manager
Interstate Realty Management

527 Hwy 145-N #F1 Aberdeen 39730
colonialplace@ms.metrocast.net
Phone: 662-369-4920

Fax: 662-369-4929

Automotive Commercial Vehicles

[, PR sl ——l
Whether you’re hauling or delivery...Call
DWAYNE BLACGKMON CHEVROLET
for your commercial vehicle needs!
1410 SOUTH GLOSTER / TUPELO / 842-3611

Automotive Services

Automotlve Services

=——1 RicK’'s CHASSIS WORKS

D -y Foreign - Domestic
Mfers

¢ Insurance Claims Welcome
* Free Estimates
* Body & Paint Repair

1875 Nelle St. Tupelo, MS

844-0260

“We Specialize
in Frame Work”

Oak Creek Apartments
“Mabe Life n Litne Easier”

508 Lumpkin Avenue
Tupelo, Mississippi 38801
Telephone: (662) 844-2370
Fax: (662) 844-2345
E-mail: oakcreeka@birch.net
Cheryl Cousin, Manager

Nancy
Oliver

BRAKE & SERVICE REPAIR

+ Brakes ¢ Front End -
Alignment ¢ Air Conditioning L ¥,

OTHER SERVICES INCLUDE STARTERS, TIRES. OIL CHANGES
BATTERIES, ALTERNATORS, DRIVESHAFTS, AND CUSTOM WHEELS.

< _ Cooper Service

22 662-844-1852 « 4006 West Main ¢ Tupelo -
2oL Mon-Fri 7:30am - 5:30pm ¢ Sat 7:30am - Noon =i

JAsON Lee SHelTon

ATTORNEY-AT-LAW

Shelton & Associates P.A.

218 N. Spring St.
P O. Box 1562
Tupelo, MS 78802-1762

Phone (662) 842-50%1 Fax (662) 841-1941
Res. (662) 842-5321 Email: jshelton@dixie-NeT.com

Toll Free 1-888-237-20%1 e Licensed IN Mississippi & Alabavia

Apartments

Trace Ridge

Apartment Homes
Nina Sevier, Property Manager

3260 Hwy 145 N. o Tupelo, MS 38804
Ph; (662) 891-5000 e Fax: (662) 891-5292
email: TraceRidge@ecigroups.com

Automotive Services

Alignments, Brakes, Air Conditioning,

Oil Changes, Transmission Service

\iEmmrmg Firestone  MIOGESTONE
BFGoodricti  ERAYTENN [0 0471

IRRRES Condinent
ogho. FRIENDLY CITY TIRE

o -@I’# Where You're Always #1
o 534-7671

www friendlycitytire.com

Bank

Bank Of Okolona

Okolona Houston Banking Center
P.O. Box 306 321 W. Madison St.
Okolona, Mississippi 38860 Houston, Mississippi

(662) 447-5403 (662) 456-3347

........ www.bankofokolona.com

nnnnnn

Auto Rental

Automotive Services

Q)\

* Tune-ups
We accept Visa and Mastercard
1480 EAST MAIN ST. Quah?y SerVICe.
PH: 662-842-5404 TupELO, Ms 38804 Bennie Hankins - Owner
Fax: 662-842-0909 Email: discountrentcar@gmail.com 629 E. President St., Tupelo................ 842-8733

HANKINS SERVICE CENTER

Major and Minor Repairs

* Domestic and Imports

* Quver 25 Years Experience
* Air Conditioning Repairs
* Brakes

lo%OFF

I’u AUTO RENTAL
Bl -= = = =l

eLow daily, weekly & monthly rates

*Free local pick-up

eLate Model cars, Mini & 15 Passenger vans,
Pick-up Trucks & SUVs

*Check out our autos for sale

662-840-8888

1973 Cliff Gookin Blvd * Tupelo, MS
Nationwide Directory 1-800-272-USAVE (8728) * www.usave.com

US

CAR & TRUCK RENTAL

Thomas

Cliff Gookin .

? Lawndale

Automotive Services

Your 5-Star,
A Rated Bank

by Bauer Financial and Weiss Ratings

We take care of your money.
We take care of you.

BULIFATH | BOSHEWILLE | MASTRCHIE | ARIETTA | MNOOREVILLE = wawfmbnraen

Body Repair ¢ Auto Glass eInsurance Claims

Ratlitf Body %
and Glass ‘ﬂ’ﬂ

369-8245

“You pay the premiums, you choose the shop.”
www.ratliffbodyandglass.com

Tupelo Lending Office
h-.l

431 W Main
Suite 201

Jamie Osbirn
Ron Roper
Leslie Stacy

662.844.3419

fanb.net

First American

Member
FDIC VENDER
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TrusTMARK Makes HoME

FINANCING AFFORDABLE
Robin Barmert mokes it sinple,

Call Robin Barnett today!
662-841-8743
rbarnett@trustmark.com

LW '
et b

McFarling

Technologies Inc.

SRR TOELE PRI T CArpFEe SEEriors T

Small Business Specialist

67473

* Data Backup & Recovery
* Virus & Spyware Removal
www.mcfarlingtech.net

* Email / Website Hosting

* Website & Intranet Design

* Network Design & Maintenance
* Secure Wireless Networking

* Windows, Linux & Mac Support

= Okolona
Drug Co.

Complete Prescription Service

cept All Medicare Part D Plans
* Gifts & Fenton Glass * Adora Dolls &

® Tyler Candles Lee Middleton Dolls

* Aromatique * Ole Miss & Miss. State
o Arthur Court Collegiate Items

® Lenox & Gorham China

210 West Main Street
Okolona, MS (662) 447-5471

IWe Ac

Bath & Kitchen Design

i ["w.-?-g‘r'-i

E
leve
Bath & Kitchen -
Design Studio

lynn £. agrec
Showroom Manager
1717 McCullough Blvd.
o Tupelo, MS 38801
662084402544
662084008555 fax
email:lynn@mthplumbing.com
TOTO JASON ROHL MTI -

Concrete

Hair

SENTER TRANSIT MIX

OIIZI0N OF CINCAETE INDLSETRIES, INC.

401 Elizabeth St. » Tupelo
662-842-7305

TR Picture is Worth
TheySaya P cture is Worth
ey e e T . .

1,000 Words... WeAgree!

Completely Confidential
Free Consultations

Creative Hair Replacement

1443 East Main Street
Tupelo, Mississippi

www.tupelohairloss.com
(662) 842-1222

Contractors

Heating & Air

Budget

Blind

a style for every point of view

FREE
In-Home
Consultation

Shutters, Wood Blinds,
Draperies and more!

www.budgetblinds.com
An Independently Owned and Operated Franchise

Budget -Blinds of Tupelo

Tupelo: 662.823.6455
Oxford: 662.281.0586
cell: 662.380.0958
fax: 662.281.0585

rlloomis@budgetblinds.com

33 & G Gontractors

Saltillo, MS * 869-0052

® Driveways &
Gravel

® Metal Carports

® Dozer & Bobcat

® Treatment Plants

e Storm Shelters
(Licensed and

Call for Estimates
Licensed & Bonded

Fema Approved)
e Septic Tanks
® Excavating
e Lot Clearing

=k
o, Tl

For All Your Heating and Air Conditioning Solutions
Serving North Mississippi Since 1989
SERVICE * INSTALLATION = SALES
e Servicing All ~bE SER '-""' e e Industrial
Makes & Models - .

e Commercial
e Residential

e Preventative e Chillers
Maintenance e Air Dryers
and a 10 year T T B * Boilers
parts and labor = I'-".j--“‘ % Y o BET e Cooling Towers
agreement www.loarservicecompany.com
available

662-842-6326

784 Westmoreland Dr. ¢ Tupelo, MS
Prompt Reliable Service
Licensed * Bonded ¢ Insured

Commercial Cleaning Services

Fence

Home Repair

SLS=E=D

=JIAN-PRO
CLEANING SYSTEMS

224 Starlyn Ave. New Albany, MS 38652
662-534-4443

RESIDEHTIRL = GOWMERTIAL « INDUSTEIAL
Farmily Crvraee] & Opeerabd - Bt 1853
Irsial bforRepain - Jatilecsion Quaaeieed

J === All Types of

Vinyl Ffﬂcmg Chain Link Fencing

-

FREE ESTIMATES « BY APPOIMTMENT ik LR
Industrial Ornamental All Types of

Iron Wood

Fully Insured Fencing

' IVY FENCE (0.

H. 4811 CLIFF GOOKIN = TUPELO, MS
- ~ 662-842-3431

ST
Aee Home
* Storm Damag

* Roofs

* Re-Roofs

LICENSED » BONDED + INSUR
FREE ESTIMATES E

Marty Hayne (662) 316-1093

JANITOR .

heavyonthemr.com

Carpet ® Upholstery ® Oriental/Natural Fiber Rugs
Hardwood Floors e Ceramic Tile and Grout Cleaning
All Your Indoor Cleaning Needs!

N 662-844-7713
I\ Helping To Keep Northeast Mississippi Clean and Beautiful
) \\\\\\ David Stephens President mrjanitor1984@yahoo.com

(X 1835 Nelle Street » Tupelo, MS 38801

S

Fax 662-844-7169 Cell 662-321-0275

Corner Stone
Foundation Repair

662-767-9133

B]'s Maintenance

Full Service Home Repair & Renovations

® Home Improvements ® Home Repairs
e Electrical ® Plumbing ® A/C

e Commercial & Residential

2210 Crabapple Drive

Tupelo, Mississippi 38801

Office: 662-871-1978

Fax: 662-840-2216
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Insurance

Metal Building & Roofing

Plumbing

Hancock Insurance Agency

INSURANCE AND FINANCIAL SERVICES
ﬂ ﬁ ATV e Life ® Health

Annuities ® RV ¢ Automobile
A '}';

Motorcycle ® Home
Mobile Home

Scott Hancock  Allen Hancock

Monthly Rates Available

Buy Direct
& Save

/n/%
ETALS, e

No Job Too Big or Small

662-869-7797

120 Industrial Park Rd., Saltillo, MS

We Offer Same
Day Pick-Up

 Steel Building * Metal Roofing
* Accessories * Residential
* Commercial * Industrial

—y

Commercial Plumbing, Gas & Industrial Piping

RICHARD HANLON
(662) 447-3213

Thank you for choosing RH Plumbing. We appreciate your business

PO. BOX 417
Okolona, MS 38860

Medicare Supplements
Lawn & Landscaping

Motorcycles/ATV’s

662-534-2661
R O
' FONSECA LAWN & LANDSCAPE

720 W. Bankhead St.
New Albany

. o Free Estimates

¢ Lawn Maintenance

* Mulch/Pine Straw
3 * Retaining Walls
& Guiter Clean Up

Christian Fonseca - 662-255-1123

1509 Allison Circle, New Albany, MS 38652
= (If no answer; please leave a message)

“The Best Service and Price Guarantee”

* Commercial & Residential
* Sod

* Spring & Fall Clean Up

* Flower Bed Design

* Monthly Contracts

.

. °30 off IstTime|

MtorSportsSuperStore
o of Hamilton AL
Polaris ¢ Suzuki * Yamaha ¢ Sea-Doo ¢ Can-Am
1-888-880-2277
* Parts & Service ® New & Used Motorcycles & ATV’s

o Utility Vehicles & Accessories
From Tupelo...Hwy 78 E (exit 7) Take Left...1st Light on Left

e, Visit our website and shop online 24/7 g
www. motorsportssuperstore.com
210 Bexar Ave. ® Hamilton, AL -

SONNY T's
P LLUIMIBING

All Your Plumbing & Septic Tank Needs
24-Hour Service » 662-871-5693
TROY LUNCEFORD

Licensed, Bonded and Insured
(State Certified) Master Plumber and Septic Tank Installer

Specialize in: Remodels  Re-pipes  Sewer Replacements ¢ Drain-Cleaning

NEW

Sewer video
Inspection with
olor & pinpoint
\ocation!

When you're tired of the rest, try the best.
Senior Citizen, Military, & Law Enforcement Discount!

Moving

Pressure Washing

PONTOTOC
STOGKYARD

o

Y Ger e e Y SATURDAYS

Owner. Ron Herndon FOR ALL LIVESTOCK NEEDS

568 RockyFord Rd. ¢ Hwy 76 West, Pontotoc

489-4385 or 213-7080
Goats, Hogs, and Horses at 11:00 am, Cattle at 1:00 pm

Morgen Muving & Storare, It

“The Morgan Family has been moving
families like yours for over 50 years”

BEMING

Call for a Free Estimate

Bronzie Morgan
Relocation Specialist

662-842-1120

DOC'S POWER WASH
= & LAWNCARE SERVIGE

]
.‘_J-_‘_ " T
Nettleton, MS

" CALL 401-9052

IIMYL SEIEHG « BRICKS « COVCEETE elc.d

Wead Control (Rourdim),
{Fence Row, Diiches, eic.)
**FREE Quote on Houses**

MILLER’S SAFE & LOCK SERVICE, inc.
NEW & USED SAFES r_"f;-,

« Safes Serviced & Installed O
* Locks Installed » Locksets
e Combinations Changed
* Locks Rekeyed
* Lost Keys Replaced
* Master Key Systems
* High Security Keys

AUTO RESIDENTIAL COMMERCIAL

(662) 842-7720 47 =& ’
1219% NELLE STREET ¢ TUPELO . s o7

A

Comprehensive Medical Care

For Your Family or Business
Appointments & Walk-Ins Welcome

1154 Cross Creek Dr.

Mon-Fri. 8 - 6:30 (Next to Home Depot) [IIGRACI RO NS
Sat.9-6 David W. Bell, MD
Sun.1-6 840'801 O . '

Pest Control

Real Estate

| Biscover truer, richer
colars. &nd performance

withaut compromise,
I:Il\.-ll"\.ff\'b'“r' Ml DR o ok e P

1218 West Main St.
P.0. Box 1101
Tupelo, MS 38801

Jimmy Langley

B-ﬂ:l.-'npln Meare
= State Certified Residential .
e ramaare. o Rool Ectato Avraser T Business (662) 844-4624
Classic Finighes *RA-191 Home (662) 844-5258
N Fax (662) 844-4625
R Land and Residential Cell (662) 255-6154

FrateTier
ey JAaITT f S

&

!

“SINCE 1971”

=

Our E; ively Trained Technici:
Are Certified, Uniformed, Picture
Identification, Background Checked
And Drug Screened

Quality Pest Control
Guaranteed

50 OFF | *20 OFF

Termite ! Residential
Treatment ! Pest Gontrol

=% “wmmes. Tupelo’s
@ J"i{_\'{{cﬂ Only Termite

THaEEiE “wlohi Detection K-9's

662-841-2847

www.jamespestcontrol.com

WE ROAST,
YOU BOAST
Dinning ¢ Carryout

* Catering

BREAKFAST

6:00 - 10:00 AM

840-8800

203 Commerce St. * Tupelo, MS ¢ 841-1524 fax

Across from BancorpSouth Arena
Von. - Wed. 6:00 am - 6:00 pm * Thu. - Sat. 6:00 am - Until

Now Open at Mall at Barnes
Crossing Food Court * 690-8009

‘Document: E025CDF070811.eps;Page: 1;Format: (254.00 x 295.27 mm) ;Plate: Composite;Date: Jul 05, 2011 21:33:30;JPC 72 DPﬂ



PAGE 26

BUSINESS JOURNAL

Business Directory

Jury 2011

Party Trays
for all Occasions!

Let Us Deliver Your Lunch To Y()f

<>

* pasta ® appetizers
* sandwiches e salads ¢ pizza

. 504 S. Gloster ¢ Tupelo
1101 W. Main ¢ Tupelo
842-3774 620-9955
Restaurant Salon Services
Hair Care, Manicures, Pedicures, Facials,
i Skin Care, Micro-Dermabrasion, Massage,
V‘.‘:E If'I'IﬂI{'E | Color Analysis & Correction
working lunches
work better. o The Crealive Jouch
M N L L
CarE ; DAY SPA & SALON
499 Gloster Creek Village, P Iﬁ::!:t E
Tupelo, MS 38801 o, b
Phone. (662) 844-4888 A g 662-844-3734 * 844-6204
Fax: (662) 844-3006 i ol 2613-A TRACELAND DR. * TUPELO, MS 38801
Restaurant Sea Doo Watercraft

Specializing in Storage For:
Medical Records
* Accounting Records
Legal Records
¢ Manufacturing Records
Architectural Records

S-A-FE
STORE

OF TUPZELY 18
“Since 1988”

17 Years Experience
506 S. Spring * Tupelo

656284 -6163

Uniforms

Scrubs 5 co.

Keeping Professional People Looking Professional

Pick Up & Delivery

R. FRED PITTS,
PRESIDENT

795 S. Gloser, Tupelo ¢ (662) 844-4272
2316 Hwy. 45 N. Columbus * (662) 328-7777
1151 D. Frontage Rd. Oxford e (662) 513-0341

www.scrubsandco.com

Weight Loss

jds Eat FREF
MeALISTERS

DELI

* Max 2 FREE Kids with Adult Entree e Drink Not Included
* 12 Years and Under  Kid's Menu Only

Tupelo * Tuesdays 3 - 9 pm ¢ 495 S, Gloster » 680-3354
New Albany * Thursdays 5 - 9 pm ¢ 534-2700
Corinth ¢ Tuesdays 4 - 9 pm ¢ 286-9007

otorSportsSuperStore
o of Hamilton AL
I RMEHL - f Ed e EREA0G % SUZLK

Visit our website and shop online 24/7
www.motorsportssuperstore.com

Sales Parts Service

o 5

1-888-880-2277 / 205-921-7777

210 Bexar Avenue * Hamilton, Alabama

“Se Habla Espariol”
-

NOW OFFERING:
Lipotropic Injections,
Adipex®-Phentermine®
Xenical®

6172 E. Shelby Drive
Call 901-362-7546

Restaurant

Shoe Repair

Wmdows

* Pizza Spaghetti
e Salad Bar ¢ Sandwich

365-7059

709 S 4th St. - Baldwyn, MS

Mon.-Thurs. 11-10 ¢ Fri.-Sat. 11-11 ¢ Sun. 12-10

MATTHEW'’S

SHOE REPAIR

In-House “On The Spot”
SAME DAY SERVICE
628 North Gloster, Tupelo

295-1334

Guaranteed to make OLD SHOES look new!

Staffing Services

StuLts CATERING
& RESTAURANT

(former Whiteside Restaurant location)
501 Daybrite Dr. ¢ Tupelo, MS

662-841-7799
Hours: Monday - Friday .....5am - 2pm
Saturday................. 6am - 2pm
sunday ... 10am - 2pm

Swifl

Stam:%—
CLAY DIAL

Phone (662) 840-5506 (office)
Phone (662) 840-5508 (fax)

218 South Gloster Street
Tupelo, MS 38801

\White Double Hung Windows b ¢

189 ¢

AH'I" SIZE INSTALLED!
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1204 North Gloster Street
Tupelo, MS 38804

PH: 662.842.4298

FX: 662.842-4376
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It might be time

to rethink Facebook

ccasionally I receive an
email inviting me to be-
come someone’s “friend” on
Facebook. I have yet to ac-
cept any of these invitations. It’s not
that I don’t want to have friends, but I
don't participate in Facebook.
Incredible, isn't it? A Bank of Ameri-
ca survey showed that 96 percent of
U.S. consumers under age 50 use
Facebook. I have my doubts about the
validity of the survey because that
would mean that almost everyone I
know between the
ages of 13 and 49
uses Facebook,
and I don't think
that’s the case. I
think the survey is
flawed because
the bank did not
talk to enough
people.
According to
T@d Wikipedia, Face-

book has some
HOI.T 600 million active
users. I have less
TECHTALK reason to doubt
this number than
Bank of America’s number, but if it’s
true, then almost 10 percent of earth’s
inhabitants are involved with Face-
book. And 600 million people can’t be
wrong. Or can they?

Baptist Press reports that more and
more divorce cases mention Facebook
and other social networking websites
as factors leading to the breakup of
marriage. The trouble usually starts
when a married person “friends”
someone of the other sex. Over time,
the two share more and more details
of their personal lives, including their
marriages. When marital discord aris-
es (as it always does), social network-
ing websites offer an all-too-easy al-
ternative to working out the true is-
sues.

Privacy concerns

Another aspect of social networking
that bothers me is the destruction of
privacy. Americans used to value their
privacy. After all, privacy is one of the
pillars of liberty. Americans today, es-
pecially young people, do not appear
to care about privacy - or so it would
seem, judging by the amount of per-
sonal information they share on social
networking sites. Perhaps they've
heard too many times that the person
who is not doing anything wrong has

Americans today, especially
young people, do not appear
to care about privacy — or so
it would seem, judging by
the amount of personal in-
formation they share on so-
cial networking sites. Per-
haps they’ve heard too many
times that the person who is
not doing anything wrong
has nothing to hide.

nothing to hide.

What they don't realize is that priva-
cy is essential to safety and security.
Sharing what you've bought or what
you own identifies you as a person
who possesses things of value. Sharing
that you're taking a trip out of town
lets thieves know that your house will
be unoccupied.

But there’s more to the privacy issue
than that because many websites, in-
cluding social networking sites, collect
information about the people who
visit them, and no one knows what
these sites do with that information or
with whom they share it.

One could make the point that the
blame lies with the abuse of social
networking and not with social net-
working itself. That is, the problems
are not technology problems, but peo-
ple problems. I agree. Any technology
can be used for good or for bad. But I
argue that some technologies are
more easily abused than others, and
social networking is one of them.

I've heard good stories, such as a fa-
ther finding his daughter whom he
had not seen or heard from in
decades. But the negatives disturb me
so much that I've decided not to play
the Facebook game.

I think it’s quite possible for 600 mil-
lion people to be wrong.

Ted Holt is president of BINaRE, a Tupelo-based or-
ganization of professionals interested in the applica-
tion of technology to the workplace. BINaRE wel-
comes new members. For more information, visit
www.binare.org.

Want To Learn The Seven
Proven Secrets To Sales?

© & Then You Will Want
~ - to Attend Our Next

Free
90 Minute
Workshop

THE SEVEN PROVEN SECRETS
FOR SALES SUGGESS

HERE’S WHAT YOU WILL LEARN
How to Develop Instant Rapport

How To Identify Buying Signals

What The Latest Research Reveals
About Shopping Habits

The Five Essentials For Needs-Analysis
Interviewing

How To Overcome Almost Every
Objection

The Secrets To Telephone Sales

How To Close Almost Every Sale

N r
TUESDAY, JULY 19

AT THE DAILY JOURNAL OFFICES ¢ 1242 S GREEN ST, TUPELO
7:30-9:00 am... NOON-1:30 pm... 3:00-4:30 pm... or 6:00-7:30 pm

Your presenter, John Lindsey, has
conducted sales workshops for thousands
of sales people throughout the United

States and Canada over the past 29 years.
JOHN LINDSEY

To register call John Lindsey, Training & Development Manager, at 678-1536
or you can e-mail John to register at John.Lindsey@journalinc.com

Journal Inc.

Our Mission Is To Build Community and Improve The Quality Of Life In Northeast Mississippi
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INVEST

I've written these ads for about three years now (my how time flies), I've talked
about success and changing your business, but | realized I've never directly talked
abaout the root of the matter: money.

Maost of our clients have called us to see an increase in their battam line; more
customers, more sales, more patients, more revenue — more money, 1t's a reality
that if we're nat growing, we're likely failing, and our balance sheet is often the best
indicator, Cost of doing business increases every year, so we're forced to seek out
mare money just to do business.

We've had great success in generating more revenue for our clients. Yes, our
services cost money (otherwise | wouldn't be writing this ad), but if vou ask our
clients they will tell vou the investment is worth it.

To see what we can da for vou, call boday.

Nadus

HARKETIHNG » ADVERTISING = DESION

220 S50UTH SPRING - SUITE B
TUPELD, MISSISSIPPI 38804

662.823.2100

L OWOWW MABLUSAGENCY.COM |
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